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 13.1 NOTICE OF MOTION - MAYOR ALISON XAMON - PUBLIC HEALTH ADVERTISING 
RESTRICTIONS AND ADVOCACY 

Attachments: Nil 
  

 

That Council:  

1. REQUESTS the Chief Executive Officer to enter into discussions with oOh!media to seek 
amendments to the City’s bus shelter advertising agreement to prohibit advertising that 
promotes unhealthy food and beverages, alcohol, e-cigarettes, gambling products or services, 
and the fossil fuel industry; 

2. REQUESTS the Chief Executive Officer to advise Council of the outcome of those discussions; 
and 

3. REQUESTS the Western Australian Local Government Association (WALGA) to develop an 
advocacy position consistent with the State Government’s Public Health Plan regarding 
advertising of unhealthy food and beverages, alcohol, smoking, e-cigarettes, and gambling 
products or services. 

This advocacy position would be used to advocate with other not-for-profit agencies 
(including, but not limited to, the Cancer Council, Heart Foundation and Diabetes WA) for 
banning the advertising of these products by State Government agencies or on State 
Government land. 

REASON 

Bus shelter advertising is highly visible in public places and can influence community attitudes and 
behaviour, including among children, young people and vulnerable members of the community. 
 
This motion seeks to reduce exposure to advertising that promotes unhealthy food and beverages, alcohol, 
smoking, gambling products or services, and the fossil fuel industry. These categories are not aligned with 
the City’s objectives for a healthy, safe and sustainable community, as reflected in the City’s Public Health 
Plan and Sustainable Vincent Framework. 
 
The motion is focused on bus shelter advertising because this is the form of third-party public advertising the 
City can influence through its current agreement with oOh!media. It does not apply to advertising on private 
land, including billboard signs, where the City does not control the advertising content. 
 
The motion asks the Chief Executive Officer to enter into discussions with oOh!media and seek to amend the 
City’s bus shelter advertising agreement so these types of advertising are prohibited on City bus shelters. 
 
This motion also requests that WALGA develop an advocacy position in relation to advertising that promotes 
consumer activity contrary to public health. The State’s Public Health Plan 2025-2030 (the Plan) states that 
intended users of the Plan include government departments and agencies, local government, and the media 
amongst other stakeholders. 
https://www.health.wa.gov.au/~/media/Corp/Documents/About-us/Public-Health-Act/State-Public-Health-
Plan-2025-2030.pdf  
 
The first objective of the Plan is: 
Promote: Foster strong, connected communities and healthier environments. 
 
Priorities 2 and 3 under the “Prevent” pillar are: 

• Encourage and support healthy eating and active living to halt the rise in obesity. 

• Reduce harm due to alcohol use 
 
Page 13 of the Plan relating to the “Determinants of health”: 
Commercial determinants of health: Commercial organisations play a significant role in shaping public health 
outcomes through their activities and products. While some sectors (for example green grocers and fitness 
centres) contribute positively by promoting healthier lifestyles, it is important to acknowledge and address the 
growing evidence highlighting areas where commercial practices may pose challenges to health. 

https://www.oohmedia.com.au/?utm_source=chatgpt.com
https://aus01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.health.wa.gov.au%2F~%2Fmedia%2FCorp%2FDocuments%2FAbout-us%2FPublic-Health-Act%2FState-Public-Health-Plan-2025-2030.pdf&data=05%7C02%7Cmayor.xamon%40vincent.wa.gov.au%7Cb684ce8f76d34a01812708dea59b818e%7C3fa5afdf64b1401db217770e86d487cd%7C0%7C0%7C639130285311541055%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=ueLYnlnL%2FO%2F8qJqvoMnKbfLZjLd%2BBdl%2BkwBRBh6o2LQ%3D&reserved=0
https://aus01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.health.wa.gov.au%2F~%2Fmedia%2FCorp%2FDocuments%2FAbout-us%2FPublic-Health-Act%2FState-Public-Health-Plan-2025-2030.pdf&data=05%7C02%7Cmayor.xamon%40vincent.wa.gov.au%7Cb684ce8f76d34a01812708dea59b818e%7C3fa5afdf64b1401db217770e86d487cd%7C0%7C0%7C639130285311541055%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=ueLYnlnL%2FO%2F8qJqvoMnKbfLZjLd%2BBdl%2BkwBRBh6o2LQ%3D&reserved=0
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As the State now has a dedicated Minister for Preventative Health it is timely to develop a statewide position 
that could have the effect of banning this type of advertising on land within the City’s bounds that is beyond 
the control of Council. 
 
ADMINISTRATION COMMENTS 

Supported. The Notice of Motion is consistent with the City’s strategic objectives relating to public health, 
community wellbeing, climate action and environmental sustainability as reflected in the City’s Public Health 
Plan and Sustainable Vincent Framework. 
 
The City’s Public Health Plan 2026–2031 is also being presented to Council for adoption on this same 
meeting agenda. The City’s Plan supports this motion through Pillar 1: Public Health Leadership, which 
includes deliverables to leverage City infrastructure to amplify healthy advertising, increase healthy 
advertising in areas children and young people may frequent, and champion public health through advocacy 
and partnerships. The City’s Plan has also been developed to align with the State Public Health Plan 2025–
2030. 
 
The motion is appropriately focused on bus shelter advertising because this is advertising the City can 
influence through its agreement with oOh!media. This is different to advertising on private land, including 
billboard signs, where the City does not control the advertising content. 
 
The current agreement already prohibits advertising depicting smoking or for a tobacco product. It does not 
specifically prohibit advertising that promotes unhealthy food and beverages, alcohol, e-cigarettes, gambling 
products or services, or the fossil fuel industry. 
 
If Council supports the motion, the Chief Executive Officer will enter into discussions with oOh!media and 
seek to amend the agreement to include these prohibited advertising categories. 
 
Any amendment would need to be agreed with oOh!media and managed in accordance with the existing 
agreement and the City’s contract management processes. This includes checking what is possible under 
the contract, whether there is any impact on City revenue, and whether oOh!media raises any issues through 
the discussions. 
 
Council will be advised of the outcome of discussions with oOh!media. 
 
In relation to item 3, Administration supports writing to WALGA to request that it consider developing a 
sector-wide advocacy position. This is consistent with the City’s Public Health Plan 2026–2031 focus on 
public health advocacy and partnerships, and recognises that broader restrictions on advertising by State 
Government agencies or on State Government land would require advocacy beyond the City’s own 
contractual arrangements. 


