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9.3 ANNUAL REVIEWS 2024/25 - ACCESSIBLE CITY STRATEGY, THRIVING PLACES 
STRATEGY AND ARTS PLAN  

Attachments:  1. 2024/25 Annual Review (IV) - Accessible City Strategy   
2. 2024/25 Annual Review (II) - Thriving Places Strategy   
3. 2024/25 Annual Review (II) - Arts Plan    

  

RECOMMENDATION:  

That Council  RECEIVES the 2024/25 Annual Review of the Accessible City Strategy  included as 
Attachment 1 , the 2024/25 Annual Review of the Thriving Places Strategy included as Attachment 2 , 
and the 2024/25 Annual Revi ew of the Arts Plan  as Attachment 3 . 

PURPOSE OF REPORT: 

To provide an update on the Accessible City Strategy, Thriving Places Strategy and Arts Plan including the 
status of each action and how this action will be implemented in the future. 

DELEGATION:  

The annual review of Accessible City Strategy, Thriving Places Strategy and Arts Plan implementation is 
presented in line with Councilôs values: 
 

¶ We are Engaging: Listening, understanding and communicating is the key to our success. 

¶ We are Accountable: We work openly and transparently to earn out communityôs trust. 

¶ We are Making a Difference: Our work improves our community and the lives our residents. 
 
Council sets the strategic direction of the organisation, these strategies form a document adopted by council 
which embeds the Council and Communityôs expectations and it is important that the progress of these 
frameworks are reported. 

BACKGROUND:  

Accessible City Strategy 
 
The Accessible City Strategy (ACS) is a strategic framework to manage and invest in the Cityôs transport 
network and bolster economic, environmental, and social goals for a safer, greener, and more connected 
city. 
 
The vision of the ACS is: 
 
ñThe City of Vincent puts people first. Getting round is safe, easy environmentally friendly and enjoyableò. 
 
This vision is supported by the following four objectives: 
 

¶ Create a safe transport environment. 

¶ Ensure easy accessibility and connectivity into and around Vincent. 

¶ Promote environmentally friendly transport modes and initiatives. 

¶ Make it enjoyable to get around the local area. 
 
Thriving Places Strategy 
 
The Thriving Places Strategy 2023-2028 (TPS), adopted 22 August 2023, is a targeted place-based 
economic development strategy that aims to focus the Cityôs efforts to achieve broader social, cultural and 
economic outcomes through building on and leveraging local assets and delivering a process that 
encourages everyone to participate in shaping Vincentôs places and spaces. 
 
  

https://www.vincent.wa.gov.au/Profiles/vincent/Assets/ClientData/Documents/Council/Agendas/2023/22_August_2023_Meeting/Item_9_8_Outcomes_of_Advertising_-_Thriving_Places_Strategy.pdf
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The vision of the TPS is: 
 
ñThriving places are integral to our identity, economy and appeal. We want to create, enhance and promote 
great places and spaces for everyone to enjoyò. 
This vision is supported by the following Thriving Places outcomes: 
 

¶ We are recognised as a City that supports local and small business; 

¶ Our town centres and gathering spaces are safe, easy to use and attractive places where pedestrians 
have priority; 

¶ We encourage innovation in business, social enterprise and imaginative uses of space, both public and 
private; 

¶ Efficiently managed and maintained City assets in the public realm; 

¶ Art, history, and our communityôs living cultures are evident in the public realm. 
 
Arts Plan 
 
The Arts Plan 2023-2028 (Arts Plan), adopted 22 August 2023, guides the Cityôs activity and investment in 
the arts sector, percent for art contributions and cash-in-lieu expenditure and informs the arts policies. This 
includes: 
 

¶ Arts commissions, projects, events and programming; 

¶ Internal processes such as approvals, collection management and maintenance; 

¶ Sponsorship of initiatives, projects and awards; 

¶ Co-funding or grant funding initiatives; and 

¶ Partnerships and collaborations. 
 
The vision of the Arts Plan is: 
 
ñEmbed creativity in everything we do to make City of Vincent the Arts capital of Perthò. 
 
This vision is supported by the following objectives: 
 

¶ Our arts and culture flourishes and is celebrated; 

¶ Arts and culture help us build relationships and connections with each other and the City; 

¶ We work towards injecting creativity into all our public spaces, to showcase art and culture and deliver 
thriving places; 

¶ Our places move us to discover and connect to a culturally rich Vincent that is accessible to people of 
all abilities; 

¶ We cultivate a sense of belonging, pride and identity through creative insight and reflection; 

¶ We attract artists to the community and support them to explore and grow their practice; 

¶ We are focused on growing Vincentôs creative economy through innovation and support for our 
emerging creative talent; 

¶ We support bold, inspirational and sustainable thinking that draws on the expertise of our creative 
community. 

DETAILS:  

Accessible City Strategy Highlights: 
 
Within the Implementation Framework are 39 actions that seek to achieve the vision and objectives of the 
ACS. Administration have provided update on the status of each action and how this action will be 
implemented at Attachment 1 . 
 
Highlights of key actions achieved throughout 2024/25 include: 
 

¶ 40km/h speed signage installed across all local roads in July 2024, supported by low-cost speed 
awareness signs in Mt Hawthorn. Advocacy continues to expand 40km/h zones into other LGAs and 
select Local Distributors. 

¶ Pedestrian and cycling upgrades delivered, including pram ramp and footpath improvements, the ókiss 
and driveô at Kyilla Primary School, resurfacing of the shared path at Warndoolier Reserve, and 
installation of a wombat crossing on Bulwer Street. 

https://www.vincent.wa.gov.au/Profiles/vincent/Assets/ClientData/Documents/Council/Agendas/2023/22_August_2023_Meeting/Item_9_7_Outcomes_of_Advertising_-_Arts_Plan.pdf
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¶ Collaborative planning with the City of Stirling and Main Roads WA for the Green Street/Scarborough 
Beach Road roundabout, scheduled for completion in 2025/26. 

¶ Advocacy for improved pedestrian crossings, including a proposed signalised crossing on Lord Street 
near HBF Park/Perth Oval. 

¶ Bike Infrastructure Audit underway to improve facilities along existing cycling routes. 

¶ Active transport initiatives delivered, including temporary bike parking and e-scooter facilities at major 
events, free tune-ups, workshops, ride-to-work days, and bicycle training programs for schools. 
Supported the óYour Moveô program and partnered with North Perth Cricket Club to host an Open 
Streets event promoting safe streets. 

¶ Precinct Parking Management Plan finalised with priority operational recommendations being 
implemented; further changes to undergo community consultation. Parking surveys completed across 
all precincts in AprilïMay 2025 to inform future management. 

¶ William Street and Beaufort Street Planning Frameworks adopted incorporating precinct-specific parking 
requirements for non-residential uses. 

¶ Leederville Car Park Redevelopment progressed with the developer; partnered with Water Corporation 
to deliver a new 125-bay public carpark at 629 Newcastle Street, scheduled for completion by 
September 2025. 

 
Thriving Places Strategy Highlights: 
 
Within the Implementation Framework are 27 actions that seek to achieve the vision and outcomes of the 
TPS. Administration have provided update on the status of each action and how this action will be 
implemented at Attachment 2 . 
 
Highlights of key actions achieved throughout 2024/25 include: 
 

¶ Second round of the Business Enhancement Grant program opened September 2024, receiving 94 
applications. Twenty-five projects were approved with $106,662 in funding, leveraging $1.80 in applicant 
spend for every $1 of City investment. Sixteen projects were completed by year end, delivering $65,550 
in grant funding. 

¶ Business E-News published monthly with 1,050 subscribers, promoting City programs, workshops, and 
training opportunities from partner organisations. 

¶ City social media audience grew to 20,208 followers with the introduction of TikTok. Seasonal ñshop 
localò campaigns delivered, alongside a destination marketing campaign in partnership with Destination 
Perth and the Perth Inner City Group (PICG). 

¶ Sustainable Vincent Framework prepared, with the Climate Transition Action Plan to investigate actions 
to reduce business energy use and promote solar power uptake from 2025 onwards. 

¶ Local Planning Strategy submitted to the Department of Planning, Lands and Heritage for assessment. 
Federal funding secured for a Housing Supply and Infrastructure Servicing Study. 

¶ Ongoing participation in PICG initiatives, including the three-year Destination Marketing campaign and 
collaboration on transport, public space, and economic development projects. 

¶ Eighteen place audits completed, bringing the total to 54 since 2021/22. Work progressed on the State 
of Vincent report, with publication targeted for late 2025. 

¶ 2025/26 Events and Festivals Sponsorship program awarded funding to 17 events, each required to 
identify and report on economic opportunities for local businesses and town centres. Major City-run 
events, including the Rainbow Picnic and Festival of Culture, will promote active and sustainable 
transport. 

¶ Six Vibrant Public Spaces delivered through the Business Enhancement Grant program in 2024/25, with 
maintenance works undertaken on all City parklets. Major policy review scheduled for 2025/26. 
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Arts Plan Highlights: 
 
Within the Implementation Framework are 30 actions that seek to achieve the vision and outcomes of the 
Arts Plan. Administration have provided update on the status of each action and how this action will be 
implemented at Attachment 3 . 
 
Highlights of key actions achieved throughout 2024/25 include: 
 

¶ Continued partnership with RTRFM, delivering four advertising campaigns (Business Enhancement 
Grants, Vincent Film Project, Lightbox Laneway Gallery, and Mural Co-Funding Program) and a live 
outside broadcast at the Pickle Lit event in May 2025. 

¶ Provided $274,000 funding to 27 community events through the Event Sponsorship program, including 
$80,000 for Perth Festival. 

¶ Relaunched Mural Co-Funding Program in January 2025, receiving 16 expressions of interest and 10 
applications; 8 projects approved at a total value of $21,334.92, with 7 completed totalling $17,424.23 in 
funding. 

¶ Delivered Lightbox Laneway Gallery Program with eight lightboxes installed in Kaadadjiny Lane and 
three quarterly exhibitions supporting early-career artists. 

¶ Commissioned three short films through the Vincent Film Project ð premiered at Revelation Perth 
International Film Festival in July 2025. 

¶ Completed a mural by Noongar artist Tyrown Waigana at Robertson Park (Boojoormelup) and scoped 
further public art and heritage interpretation opportunities for the site, with external grant funding sought 
for future delivery. 

¶ Completed the Arts Policies review and consolidated into the Arts Collection Policy. 

¶ Commenced art collection audit and valuation in June 2024, with completion and launch of a public-
facing online database planned for 2025/26. 

¶ Redesigned and updated the Arts section of the Cityôs website to improve accessibility and navigation, 
including a single landing page with linked resources. 

¶ Advocated for delivery of arts spaces through participation in DLGSC arts and culture surveys and 
workshops; included cultural infrastructure priorities in the Pickle District Planning Framework. 

CONSULTATION/ADVERTISING:  
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Organisation Implementation  
 
Engagement is used to both inform the community about the proposed policy, project or propositions, and to 
provide some input to the shape or execution of the policy, project or proposition. 
 
Tension :  People feel forced leading to an unresponsive process. 
Mitigation :  Increasing the level of influence, and implementing a transparent, robust process. 
 
When would we do this?  
 
You are expected to by community 
 
How do we measure success?  
 
A robust process to engage with the community and stakeholders 
 
Behavioural Change  
 
Pursuit and achievement of the purpose of the engagement cannot be achieved without the action of 
stakeholder, partners, communities and/or individuals. 
 
Tension:  There is no collective ñwhyò/feeling forced/judged, undesirable impact/cost to make the change. 
Mitigation:  To build the collective before the change becomes a requirement. 
 
When would we do this?  
 
The engagement leader/host organisation is responsible for identifying the problem and potential 
contributions for behavioural change 
 
How do we measure success?  
 
Identify which audiences need to change behaviour 
 
Extensive engagement with the community was completed during the development of the Accessible City 
Strategy, Thriving Places Strategy and Arts Plan. 
 
Consultation in not undertaken on the Annual Reviews as the purpose is of this report is to provide an 
update on the status of each action and how this action will be implemented in the future. 
 
Where required, consultation is undertaken on specific projects within our Plans and Strategies in 
accordance with the Cityôs Community and Stakeholder Engagement Policy. 

LEGAL/POLICY:  

The Integrated Planning and Reporting Framework outlined by the Local Government (Administration) 
Regulations 1996 requires the City to adopt a Strategic Community Plan (SCP) and a Corporate Business 
Plan (CBP) to be supported by the Annual Budget and a range of informing strategies. The Accessible City 
Strategy, Thriving Places Strategy and Arts Plan are outlined as deliverables in the Cityôs CBP. 

RISK MANAGEMENT IMPLICATIONS  

Low:  It is low risk for Council to receive the Annual Review of the Accessible City Strategy, Thriving Places 
Strategy and Arts Plan. The annual update provides an update on the implementation of Councilôs adopted 
strategies. These updates provide an indication on the timing of implementation and potential budget 
impacts associated with delivering Councilôs adopted plans. 
  



ORDINARY COUNCIL MEETING AGENDA 09 SEPTEMBER 2025 

Item 9.3 Page 6 

STRATEGIC IMPLICATIONS:  

This is in keeping with the Cityôs Strategic Community Plan 2022-2032: 
 
Enhanced Environment 

Our urban forest/canopy is maintained and increased. 
We have minimised our impact on the environment. 
 
Accessible City 

Our pedestrian and cyclist networks are well designed, connected, accessible and encourage increased use. 
We have better integrated all modes of transport and increased services through the City. 
We have embraced emerging transport technologies. 
 
Connected and Healthy Community 

We have enhanced opportunities for our community to build relationships and connections with each other 
and the City. 
 
Thriving Places 

We are recognised as a City that supports local and small business. 
Our town centres and gathering spaces are safe, easy to use and attractive places where pedestrians have 
priority. 
We encourage innovation in business, social enterprise and imaginative uses of space, both public and 
private. 
Efficiently managed and maintained City assets in the public realm. 
Art, history and our communityôs living cultures are evident in the public realm. 
 
Sensitive Design 

More people living in and working in or enjoying our town centres. 
 
Innovative and Accountable 

We deliver our services, projects and programs in the most inclusive, efficient, effective and sustainable way 
possible. 
We engage with our community so they are involved in what we are doing and how we are meeting our 
goals. 
Our decision-making process is consistent and transparent, and decisions are aligned to our 
strategic direction. 
We embrace good ideas or innovative approaches to our work to get better outcomes for Vincent and our 
community. 

SUSTAINABILITY IMPLICATIONSSUSTAINABILITY IMPLICATIONS:  

This is in keeping with the following key sustainability outcomes of the Cityôs Sustainable Environment 
Strategy 2019-2024. 
 
Sustainable Transport 
Urban Greening and Biodiversity 

PUBLIC HEALTH IMPLICATIONS:  

This is in keeping with the following priority health outcomes of the Cityôs Public Health Plan 2020-2025: 
Increased mental health and wellbeing 

Increased physical activity 
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FINANCIAL/BUDGET IMPLICATIONS:  

The implementation of actions within the Accessible City Strategy, Thriving Places Strategy and Arts Plan 
are supported through allocations within the Cityôs existing operating budgets. 

COMMENTS: 

The Accessible City Strategy, Thriving Places Strategy and Arts Plan guide the allocation of funding and 
resources and direct the Cityôs service units to deliver a range of initiatives and enable the City to effectively 
support and coordinate change. The preparation, implementation and review of the Strategies and Plans 
allows the progress of existing actions to be monitored, reported, and updated, and new actions to be 
included as they are identified. 
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