COUNCIL BRIEFING AGENDA 08 NOVEMBER 2022

5.4 WAYFINDING SIGNAGE PLAN

Attachments: 1. Vincent Wayfinding Signhage Plan
2. Vincent Wayfinding Signage Plan - Executive Summary

RECOMMENDATION:

That Council ADOPTS the Vincent Wayfinding Signage Plan, at Attachment 1.

PURPOSE OF REPORT:

To consider adopting the Vincent Wayfinding Signage Plan.

BACKGROUND:

A plan to improve the City’s signage was previously detailed in the following strategic documents and plans:

e The Accessible City Strategy (ACS) recognises the current lack of directional signage across Vincent as
a barrier for those wanting to walk or cycle. To create a safe and understandable transport network, and
to help shift people away from private vehicle use, the ACS advocates for improved signage across the
pedestrian and cycle networks.

e The Public Health Plan identified that better signage would improve safety for those walking and cycling
and would increase physical activity for Vincent’s residents.

e  The 2019/2020 Corporate Business Plan (CBP) included the development of a Wayfinding Plan as an
action related to the Accessible City priority area, and the project was subsequently carried forward into
the current CBP.

DETAILS:

In June 2021, the City appointed Aspect Studios to deliver a Wayfinding Signage Plan (the Plan). This seeks
to deliver a comprehensive and coordinated signage network to connect residents and visitors to town
centres, public transport and local facilities.

Background analysis and the identification of opportunities, constraints and gaps involved key stakeholder
engagement. ‘Walkshops’ were held from 13-15 September 2021 and consisted of a walking tour of each of
the town centres (Leederville, Mount Hawthorn, North Perth, Beaufort Street, Pickle District, William Street)
with community members, Council Members, and Administration invited to attend.

Background analysis identified three drivers to be applied through the development of the Plan:

¢ Making Vincent’s town centres a destination.
e  Connecting Vincent's town centres.
¢  Connecting users to surrounding destinations.

These drivers look to achieve the following objectives:

e A Sense of Identity — Build on a strong ‘sense of identity’ for the precinct through concepts that reflect
the place and integrate signage components, which are inspired by the existing place identity.

e A Legible Vincent — Create a legible, cohesive, efficient, and consistent wayfinding system that is easy
to understand for people of all abilities, age and language.

e A Meaningful Experience — Facilitate a meaningful experience by assisting users to navigate places
independently and safely by providing consolidated information that identifies, informs and directs them
to destinations.

e A Connected Environment — Enhance the visual amenity of the built and natural environment through
signage by assisting in connections to and around the place to better promote and embellish the sites
facilities, features and history.

e A Sustainable System — Balance quality, resources and maintenance requirements to deliver a
sustainable sign management system and guide that is logical, economical to execute and can be
efficiently implemented and managed by the City.
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At the 2 November 2021 Council Workshop, a review of the preliminary analysis, wayfinding principles and
draft objectives were presented. Taking into consideration the comments received, the Opportunities,

Constraints and Gaps Analysis (Analysis Report) was distributed to Council via email on 4 February 2022.
Further comments received were considered and incorporated into the final version of the Analysis Report.

The drafting of the Plan commenced March 2022. The Plan takes into consideration the Analysis Report and
provides an overview of the wayfinding and signage elements required to address the opportunities,
constraints and gaps identified.

At the 24 May 2022 Council Workshop, the draft wayfinding signage concepts were presented. This has
informed the concepts and whether they best reflect Vincent.

At the 27 September 2022 Council Workshop, the Plan was presented and two signage design options. This
has informed any changes to the document and the proposed signage typologies.

The Plan as at Attachment 1 includes the following framework:

Wayfinding Principles

Outlining the information required at each stage of a user’s journey, while reinforcing the town centres as
destinations that are interconnected to each other and the surrounding area. The primary role is to direct and
orient users whilst also considering form, use of symbols, colours and materials, informed by a site’s history
and character.

Site Analysis

The analysis of heritage, activities and destinations within the City was undertaken to determine gateways
and understand modes of travel. Opportunities \ have been identified to enhance wayfinding. This is further
informed by precedent studies, providing best practice learnings for Vincent.

Signhage Review and Recommendations

A review was undertaken of how existing signage promotes active transport whilst creating a welcoming,
legible, safe and connected City. Recommendations are based on a high-level audit of existing signage and
include the identification of signage needs for City gateways, parks, reserves, town centres, transport and
landmark destinations.

Key findings include:

e The need to reduce the existing over proliferation of signage.

e  The opportunity to increase pedestrian amenity and walkability through signage and consolidate
movement networks by integrating pedestrian and cycling information.

e  The opportunity to promote and celebrate the unique character of each of the town centres and
Noongar culture.

Proposed Signage Typologies

The signage form, structure, typography and graphic elements for town centres, active transport, open space
and mapping. The signage is to remain consistent while allowing for customisation through colour and
pattern to celebrate Vincent.

The wayfinding system uses a common visual language and consistent information hierarchy that also
follows the City of Perth information hierarchy. This establishes a top-down positioning of information
commencing with where you are followed by directional information to destinations and mapping.

The colour identifier used for each town centre, public open space, and active transport is different. The
consistent typology and information hierarchy display ensures that a user can seamlessly move around
Vincent.
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Town Centre Identity Signage

The signage for each town centre is represented by a unique pattern and colour. This is inspired by local
buildings and landmarks within their boundaries, celebrating each town centre's unique character, culture,
and community. Each town centre has been assigned an identifying colour that aligns with the place and
acts as a signal to the user that they have arrived in a destination.

The colours used have considered the signage systems used by surrounding Local Governments and State
Departments. The use of red for William Street reflects the existing infrastructure and culture as well as the
colour identifier used by the City of Perth wayfinding system and the use of blue for active transport is
consistent with the Department of Transports existing cycling guidelines.

Signage Implementation

Providing an overview of the signage planning, design, installation and maintenance process. Signage
implementation outlines the key steps and approval points, and should be used as a guide for those
installing and managing the signage. The signs are to be constructed so that they are robust, low
maintenance and cost effective.

Removable panels allow for future updates including opportunities within the City such as the locations of
e-bike and e-scooter pods, car share pods and Noongar language as approved by the Elders.

Typical Signage Placement & Principles

Signage placement scenarios are developed using the Wayfinding Principles and can be applied as
required. These scenarios provide a framework for reinforcing Vincent as a connected City where the parks,
reserves, key destinations and town centres are interconnected to each other and the surrounding context.

An executive summary highlighting the key elements of the Plan is at Attachment 2.
CONSULTATION/ADVERTISING:

At the 21 July 2022 meeting of the Bridya Elders, the Plan was presented to the Elders to endorse the use of
revitalised naming on the signage, and it was agreed that the sign's panels should be easily removable to
update the Noongar language as revitalised naming is approved.

The Elders supported the possibility of art at the base of the signage panels and suggested this as an
opportunity for the City to engage with emerging Noongar artists. They outlined that the process must be
Elders-led; this involves reviewing, selecting and briefing the artists in collaboration with the City. Elders are
essential in telling the artist(s) what stories are appropriate for their art and the place.

At the 28 September 2022 Bridya Elder meeting welcome text options were presented. It was agreed that
“Kaya Wanjoo Wadjuk Boodjar’ will be included on all wayfinding sighage as a welcome to country.

As per the City’s Community and Stakeholder Engagement Policy, the Wayfinding Signage Plan is classified
as an Inform level of participation. The following engagement activities will be carried out on the Plan:

notice published on the City’s website;

notice posted to the City’s social media;

notice published in the local newspapers;

notice exhibited on the notice board at the City’s Administration and Library and Local History Centre;
and

e letters distributed to key stakeholders.

The need for developing a City-wide wayfinding plan was previously adopted through the CBP, ACS, and the
Public Health Plan. The Plan details the specific sighage requirements inclusive of design and placement.
These elements are an operational in nature.

LEGAL/POLICY:

Nil.
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RISK MANAGEMENT IMPLICATIONS

Low: It is low risk for Council to approve the Plan.

STRATEGIC IMPLICATIONS:

This is in keeping with the City’s Strategic Community Plan 2018-2028:

Accessible City

Our pedestrian and cyclist networks are well designed, connected, accessible and encourage increased
use. We have better integrated all modes of transport and increased services through the City.

Connected Community

We have enhanced opportunities for our community to build relationships and connections with each
other and the City. We are an inclusive, accessible and equitable City for all.

Thriving Places
We are recognised as a City that supports local and small business.

Our town centres and gathering spaces are safe, easy to use and attractive places where pedestrians have
priority.

We encourage innovation in business, social enterprise and imaginative uses of space, both public and
private.

Our physical assets are efficiently and effectively managed and maintained.

Sensitive Design

Our planning framework supports quality design, sustainable urban built form and is responsive to our
community and local context.

SUSTAINABILITY IMPLICATIONS:

This is in keeping with the following key sustainability outcomes of the City’s Sustainable Environment
Strategy 2019-2024.

Sustainable Transport
PUBLIC HEALTH IMPLICATIONS:

This is in keeping with the following key sustainability outcomes of the City’s Sustainable Environment
Strategy 2019-2024.

Increased physical activity
Increased mental health and wellbeing
FINANCIAL/BUDGET IMPLICATIONS:

The Four Year Capital Works Program 2022/23 — 2025/26 includes within the Infrastructure Assets 2022/23
budget, $198,000 (cash-in-lieu for car parking reserve) for Wayfinding Implementation Plan — Stage 1.

Stage 1 will focus on creating a baseline network consisting of directional signs, neighbourhood mapping
and identification signage for streets and parks. The base signage uses universal design principles enabling
all abilities to easily navigate the City.

The funds will allow for overseeing, manufacturing and installing signage.
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The approximate costs for each signage type has been included in Attachment 1 and the overall cost of the
Plan will be based on future need and availability of budget. The nature of the Plan’s implementation means
that where sites are identified as requiring Wayfinding, budget for this can be allocated accordingly.

COMMENTS:
The Plan aligns with and supports the following:

Accessible City Strategy 2020-2030 (Action 1.1.3);

City of Vincent Bike Network Plan;

Wetlands Heritage Trail;

Arts Development Action Plan 2018 - 2020;
Reconciliation Action Plan (RAP) 2022-24 Innovate;

The Public Health Plan 2020-2025 (Deliverable 11.1); and
The Corporate Business Plan 2022/23 — 2025/26.

Through early engagement with Bridya Elders, the suggestion of the Vincent Noongar-inspired connecting
sign, will bind the network together. This will create a strong sense of place for everyone, highlight Noongar
peoples' connections to Country and provide cultural awareness.
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ACKNOWLEDGEMENT OF COUNTRY

The City of Vincent acknowledges the Traditional Owners of the
land, the Whadjuk people of the Noongar nation and pay our
respects to Elders past, present and emerging.

We recognise the unique and incomparable contribution the
Whadjuk people have made and continue to make to our culture
and in our community. We will continue to seek the input of the
Traditional Owners.

The land on which we live, meet, and thrive as a community
always was and always will be Noongar land.
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Introduction

Welcome to The City of Vincent Wayfinding Guidelines.
This document aims to deliver a comprehensive and
co-ordinated wayfinding signage system that creates
connectivity, walk-ability and legibility for the entire City's
benefit (residential, business and visitor).

What is wayfinding signage? Background Objectives

All people wayfind in o ity of Vincent considers wayfinding as an essentia The City of V

ety of
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01
Wayfinding
Principles
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Principles of Successful
Wayfinding Signage

Signage in successful wayfinding is to provide sufficient
information at each stage of a user’s journey to help them

getting from A to B to C. Its primary role is to direct and orient
users, and as such is pragmatic in its intentions. However its
character, form, use of symbols, colours and materials can be
informed by a site’s history and character.

Character
= Informative and useful but non intbrusive
design

— Saamlass integration with the public realm

through matarality, form and function

— Strong, consiste

coramparary and
timeless visual ikentity

Crnizapsulates the overall branding of & site

and hlps to reinforcs the identity of the

Hlarmants

d 1or waytirding sign

structures and detaling

wirdy abdity 15 pravichs wayhinding

nicrmation

nformatian is clearly and consistently

structured

— Unwersally designed 1o oe inclusinee
Complementary design 1w imarpretive
glements

Branding

— Congistent application of branding and loge

rigalead

and matériabty that reinforces branding and
dentiry
Consstent use of typelaces throughou!
waytinding and ctnher mgdia
Unigque l[anmark piciograms can apoear on
mappng for arte orientaticn

— St of pictograms based on imemationally

recognise symools to simplify wayfinding

Placement & Orientation

— Integrated signage with surface andfor

furniture elaments 10 reduce wsual chutter

= Signs to guide users to public transpart ang .
major deshnations

— Location snd placement shauld be evaluatea
verth an appropriate stion considering

tha user & SOna “r'.l:‘-!':l' anag :I"t' af
mavemant User mode
— Use of ‘neads up” maps that corresponds to of trans pﬁrt

the direction the usar is lacing

Materiality

— Robust materiabty
s of contamparary matanals 1o provide
contrast with the ervironmeént and rentorce
the Bull form vernaciiar
Sophusticated intagration of oaal matarnal
Wercn I"rL';I ate with the public realm des an

Maintenance

Signage should be maintained and updated

weith timme

CITY OF VINCENT
Town Centres

00000100

] ||| o

Town Centre
Destination
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Successful
Wayfinding

Users find their way in an environment by a combination

of strategies: Passive wayfinding and Active wayfinding.

Together, active and passive elements work to make a
place understandable and accessible.

Passive Wayfinding

Passive wayfinding is the environment
itself and the built-in cues that provide
intuitive information.

It can be: self-evident entrances, logical
pathways, predictable destination locations
or architectural prompts in the built form.,
Erwvironments and places with strong
passive wayfinding need fewer directional
signs.

Active Wayfinding

Active wayfinding elements (signage)

are therefore designed specifically to
assistin the process of orientation and
successful navigation through the use of:
Map directories, directional signs, surface
graphics, digital devices, typography and
color-coding systems.

They supplement the passive environment
and should provide sufficient information
at each stage of a user’s journey from one
place 10 another. Due to the specific nature
of their role in the public realm, they should
not be confused with interpretive and other
types of signage.

"

.

21t

Successful
Wayfinding

l_/_l

Passive + Active
Wayfinding Wayfinding

Active
Wayfinding

Passive
Wayfinding
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All Inclusive & DDA
Accessible Wayfinding

Wayfinding systems should carefully
consider users of all abilities to
improve their experience and
navigability of a site. People with
special needs require different
instructions and wayfinding tools to
be delivered, in a manner that they
can understand and act upon.

Many

ifferent user groups go thraugh a site making it imperative
sider &'l the varying user needs in the creation of 8

veayfinding strateqy and 3 signage system

tis imporiant

of informatic

journeys may n

While the ‘ocus shou'd ba on puthc usars who are visding the
sites for the first time, the overall wayfinding system should also

weork for rapeat users

8

User Group

Mobility
Impaired

Deaf or
Hard of Hearing

Blind or
Vision Impaired

Cultural & Language Diversity

Australia is a culturally diverse country. .

Low Literacy Levels

Users who can read at a basic level and who
recognise numbers and letters first

Sensory Sensitivities

Dementia community and people with autism
and other sensory processing disorders

|

Constraints

What they rely on to navigate a site

Easy to access routes — Architectural barriers such as
naccessible routes
and narrow spaces
— Physical cbstructions.

Written messages — Background noise.

Sign language. - Understanding the sense of words,
Lipreading. — Magnetic mierference atiecting hearing
Good lighting. aids

Clear simple language

Clear knes of sight

Staff at facilities should be trained to use basic
Auslan signs

Look directly at the person when speaking.

Touch — Many can only rely on the audio or written
Hearing message If proper measures are in place
Braille interpretation

People with low vision rely on clear sans serif fonts,

good use of spacing, appropriate font size and

luminance contrast

Accessible formatting of text for screen readers

and other assistive devices to interpret

Internationally recognised pictograms. Having English as a second language may
result in an inability to decode written

messages and signage accurately

Visual instructions — Inability to read written messages and

Audio announcements complicated wording

Non reflective and non-lextured surfaces — Flashing lights
Clear language — Background noise.
Uncluttered content

Consistency.

Symbols and imagery.

Wayfinding recommendations

— Provide directions on how best to navigate/access a site
and where amenities such as accessible parking and toilets are located
Route design must be appropriate to allow for mobility impaired access,
¢.g. ramps, kfts and self-opening docrs
Ensure routes are free of physical obstructions

Information must include barriers to access destinations including stairs,

steep gradients and cross fall, steps 10 entrances, altarnative accessble
entrances (at side/back of buildings) or surface quality.

- Provide sufficient hghting

- Staff at facilities should be trained 10 use basic Auslan signs and to look
directly at the person when speaking

Staff who know sign language to be available on site.

— Destination names should sound significantly different

Provide visual annocuncements via digital screens.

— Use short messages

— Provide audio information where possible.

— Use clear audio announcements

— Use tactle indicators

— Provide braille messaging (site specific). Braille to be primarily
incorporated into internal signage to follow the Building Code of
Australia

— Ensure routes are not obstructed by signage

Specific to Vision Impaired

- Use a large and legible sans senl typeface.

- Use high colour contrast

— Provide sufficient ighting

— Luminance contrast

— Use matte inish 10 avoid reflection on signage surfaces

o S\Q"-‘&(}i‘ to be located consistently, so people know when and where 10
look for a particular type of information

Use easy English

— Use universally understood symbols and pictograms

— When a significant percentage of users are people from culturally and
bnguistically diverse backgrounds, appropriate initiatives will need
10 be considered by management, usually in the form of bilingual or
multilingual signs and the provision of interpreter services

— Use easy English (humbers and letters)
Use universally understood symbols and pictograms
— Provide landmarks.

Use short and simple messaging.

Use easy English (numbers and letters).

— Use universally understood symbols and pictograms.
— Minimise background noise

|
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Audience Optimum
Viewing Heights

The overall legibility of a sign is
essentially determined by the height,
colour, and font characteristics of
the letters making up its message
component. All signs should be
designed to maximise the optimum
viewing height zones and required
viewing distances according to the
user.

2000 mm

1500 mm

1000 mm

700-1000mm

No information
— below 600mm

Item 5.4- Attachment 1 Page 14



COUNCIL BRIEFING

8 NOVEMBER 2022

10

Information
Hierarchy

To orientate users effectively,
optimise sign legibility and make
regulatory and warning information
immediately accessible, it is
important to establish a hierarchy of
information that is consistent across
all signs.

The waylinging system signage sute should inglude types
hat azsist usars with cognitive mapping by establishing
major entry information nodes which ane supparted by minor
signage types along routes

Imporiant informaticn on the signage should be placad
batween 300-1800 mm above ground leval, ensuring physical
accessibiity and optimal wsibility for usars,

Clear and consistent graphic design principles and
mesaaging shauld be used 1o meet gudalines far praducing
accessibla prird,

To support the creation of accessible content and equal
access 1o infarmation for paople with disabidity or vision
impairment, it & impartant 10 iollaw thase print gudalines

+ Information is easy to locate.

* Layout is simple, congistent and logical,

* A gans seri{ fant has been chosen,

= Textis horizontal, lefl aigned, well spaced and of an
appropriate size (Council logo excluded - if re-branded, it is
racommended 1o left algn the text),

+ Leading is adequate and generaus spacing
batween paragraphs

s Use of copitals, italics and ungerinng is bmitad,

s Graphecs are claar and legble,

* Strong contrasl betveaen tha lypagrapny
and the background,

s Information doas not redy solely on graphics

= Images and pictyras have descriptions underneath,

— Ingorparate wactile signage and braille translation for
padastrians with wision impairmeants where appropriate,
such as internal building signage to follow the Building
GCode of Austraiia

= With the axception for vahicle and pedestrian salety use,

material selection should include use of non-reflective
surfaces forinfarmation 1o be perceptible to people with
wsn er'pn-rm-;m i!T-d sangsory sensitnvites

— Mataral selection should (ocus an the mitigation of

mainenance and vandalism by specifying hard woarning,
durable materials

Accessible
Heights

Information
Hierarchy

Directional

Interpretive

Material Zoning
Vandalism Response

Grade Materials

= 2500

= 500 mm

Item 5.4- Attachment 1
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Typeface
& Text Size

The chosen typeface will make the
difference in a good or bad sign.
When using too bold weighted
typefaces the text will look like its
expanding off the sign, when using
too light weighted typefaces, the

text will fall back into its background.
Medium or regular weights are
usually the best options to choose for
a good and readable sign.

To aid legibility for people who

are visually impaired, sans serif
typefaces should be selected and
text should be written in Sentence
case or Title Case (as appropriate)
avoiding the use of italics and ALL
Caps.

Pedestrians

Refer to the table below for the
appropriate text size according to the
required viewing distance.

Required Viewing  Minimum

Distance *¥-Height of Letters
(metres) (millimetres)
2m 6 mm
4 m 12 mm
g6m 20 mm
gm 256 mm
12 m 40 mm
15 m 50 mm
25m 80 mm
35 m 100 mm
40 m 130 mm
50 m 150 mm

“X:Haught ig the digtance between the bageline of 3 line
at typa and taps of tha man body of lower case lattars
(L8 exchuding ascanders ar descendears), The x-naght
5 4 factor im ypetacs idontificatian and raadalmity
Typically, this is the height of the letter x.

Cyclists

Factors to consider include the speed
at which cyclists are likely to be
travelling and sight lines. Cyclists on
Intercities routes could travel at around
20km/h to 30km/h and require larger
sized signs than those at sites where
cyclists are likely 10 be going much
slower,

Large cycle networks that connect
across neighbouring municipalities
should align with the current
Austroads Bicycle Wayfinding
Guidelines for consistent and legible
eycle wayfinding. Text heights should
be no smaller than 30mm,

Recent standards (AS 1742.9-2000)
recommend ‘x" height of no less than
60 mm for destination names. However
other standards across Australia (ie
WAMRD Road & Tratfic Engineering
Standards - WAMRDRTES)
recommends no less than 40mm.

Cyclists/Motorist

The legibility of a sign will influence the viewer's
reaction time, the time necessary for a user to
detect, read, and react 1o a3 message displayed to
their approach.

Austroads Guide to Traffic Management Part

10: Traffic Control and Communication Devices
(2009} (Section 4.3.7) provides the following
guideline for the required letter size based on the
user's approaching speed and number of words
on the sign.

The minimum size of capital letters is determined
by using the following equation:

H=0.14 NV + 11.48

Where:

H= capital letter height in millimetres,
including height of initial capitals used
with lower-case letters.

N = number of words on the sign.

V= approach speed in kilometres per hour,

S= lateral offset of sign in metres,
measured from the center of the sign to
the center of the traffic lane.

1
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Time
& Distance

To encourage walking and cycling

to destinations, wayfinding
systems generally include time

and/or distance in their directional
information. Different formulas are

used to calculate the time required to
reach a destination according to the

user.

Google Maps Distance APl web

service is also used to collect this

data.

€& Destination Two

% 3 min - 400m

Destination One
# 12 min - Tkm

Destination One

% & min = 500m

Ewarrple tirma a=md destance shawn zn finper-blaces

12

Pedestrians

Walking time information must be uied as an
appro

distances. This is de

ate mMidans of jourmey-planning rather thar

ried 10 make walk ng to
destinations m le, as long distances
sre oftan FrisLn 3 _'_-,.';.'-; ally, the maximum
walking distances ranges fraom 200-800m (5-10 min)

Howevar red suggests pagple ara walling

roundad 10 tha highas! monute

D= distance from location to destination

in metres,

& = gvarage walking speed (80myrmin)

AR

Destination

Destination
Destination

9

Destination
Destination
Destination

QOO0

Cyclist

A combanahion of cyclhng time and distance

infarmaton mMaasurad in Ky uld b . Tl

ugh information 1o

people's skills. T) aximim distanca for cychsts

depends on ability and speed, howevar resaarch

shows that B-15km is the maximum [30-80r

travel by bike (SOURCE: Smith, bicycle2work.com)

A cycling ool

timeas

bBased on the lollowang equation
T=Dx60/3
Whers:

T = time in minutes. Resulls should be

rounded to the

DhNEst Marfmte

D = distance from location to destinaucn in metres,

5 = average cycling spasd (15km/hr)

A

Destination
3Imin [ 0.BKm
Destination
15min / 1.2Km

9

Destination
30min / 2.4Km

000

Diagrammatic examples
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The use of
Mapping

Maps are critical elements to assist

active wayfinding. They can provide S
more detail than directional signs ni Green
alone, helping with journey planning Aerial UTS

Function Centre
about where to go and what to do. st o

The level of detail should be simple
and clear. Maps incorporated into
signs should be orientated to suit the
direction the user is facing. This type
of orientation is called ‘heads-up,’
meaning the map is orientated to the
direction the viewer is facing and not
necessarily to the tradition of north at
the top of the page.

Accessibility considerations

Mapping should include information about accessidility features
of a place including where a user can find lifts, starrs, accessible
parking, continuous paths of lravel, sccessitle tilets and other
amenities that would be relevant 1o wheelchair users. Cbstades
should also be mciuded to inform them of any barrers they may
encounter obstructing access o their gestination 1 e. stairs

All mapa should incorperate principios for accessible prnt 10 ald
pecple with limiteg mobiity or vision impairment. Itis important
1o follcav these print guidelines

Information is easy to locate,

Layout is simiple, consistent and ogical.

A sans serif ‘ont has been chosen

Text is horizontal where possible, lett aligned, well spaced

and of an approprate size

* Leading and kefning 's adequate

« Use of capitals, italics and underlining is Imited or
ebrenated,

o Graphoes sre claar and legible.

« Strong contrast betveaen the typagraphy
and the background.

* Information does not refy solely on graphics

* Pictograms have descriptions underneatn

.
-
B
.

Source: UTS - Unwersity of Technelegy Precedent

—
W
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Directional
Arrows

Best practice is to use one arrow
symbol per direction and have all
destinations in that direction listed
next to or below the symbol.

The hierarchy of destinations
should be listed either with the
closest to furthest away or by level
of importance, main destination
prominently featured followed by
secondary destinations.

Arrows should derect users to destinatons ahead of the sign that
are n closa proomily or o destinatisng in the distance where

other waylinging nodes will be found &l decision points.

Users should never be directed to destinations which ara
behind them. Only forwards, left, right and 45°-forward angled
arrows ara 1o ba used Dovervarard Tacing arrows are open 10

misnterpratation and may become confusing for users. These

types of arrows are used only in specilic situations. L.e. staircases.

Arrow bounding box

A bounding box provides guidance for the alignmeant of armaws on
tamplats pareis The arrqow head iy d#xiend Bavend the quid
when uwhed in partcular iotatiens. The guideling box is usually

provided far tamplates.

0 Dawn 0 Diwwrn Lisft 0 Do Rigin

Arrow configuration principles in elevation

Diagrammatic hierarchy of directions in plan view
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Planning Signhage
& Locations

Signage location and size should be
considered carefully in the planning
process to aid site navigation by
users of all abilities.

When entering a new space, users
will rely on their recognition of
familiar experiences in similar
environments to influence their
decision making behaviour.

During every journey a user will come
to a point where they need to decide
on the next direction for their journey.
This is called a decision point.

Decision points may vary depending
on place characteristics and scale,
however they generally include a
deviated or intersecting paths, roads
or thresholds. They also include other
places where the user decides to
continue or change direction.

A good wayfinding system should
indicate, at every decision point,
where to go next to reach the
destination.

-
Pedestrians
Key placement principles far pedestrian signage

— Mapped plinthas with 500m mapa should be placed at key
decision points or high traffic routes (i.e. Transit hubs, central

markat, rétil precincts, carpark interlaces, glo)

= Mapped plinths should be placed at intervals that provide an

ovarlap with other corresponding maps

= Bult-diractional signage should be prowded a1 kay route
decision ponts

— Consistent and predictable placement of all s gnage to build
assurance for users

Corlocate signs 10 exsting street infrastructure where

possiole 1o mitgate visual and physical clunter.

Uss appropriate scaled s Qnags whers Space o anssee (ag

surface graphics, co-located panals)

Cyclists

Cyclists needs should ba consigered when route glanning, 1o
identify the types of signs required and where they should be
located.

Cyelists generally preter not 1o stap, are lraveng at fasier speeds

and need to make decisions guicker than a peoastrian.

These factors inform the placemeant, type. size and amount of

infarmation displayed on cyclist RQRAags s l.'-:llrl-'L;
— Larger text size and dirgctional armow
— Celour Blue as a distinct cyclist identifier

Tirme and distancs information

— Ovarly simpiified maps to illustrate upcoming changes in the
route ar complex intersactions

= On traffic lights or intersections wheara cyclist might be
required 1o stop and wait, they can benefit from surface
graphics with directional information

— Bika routes identitication signs
Sitng signage to allow cyclists ample tme far decigion
making a1 spead. This could take the form of mid-block
directicnal signage placed before armiving at an inersection

.
Entry

ldentificaton /

D tory

2.
Decision Point

Diracticnal

1.
Entry

Identfication f

Qiractory

2-
Decision
Point

Directignal

3.
Destination

dentification

Item 5.4- Attachment 1

Page 20



COUNCIL BRIEFING

8 NOVEMBER 2022

User Journey Scenario

fromAtoB

The methodclogy of mgnage

|GuIrn
bertween e u:

-

Pre-Arrival
Wayfinding

Public Transport
FTA signapga

Vehicle

- Mam Rpads signage

Cyeling/Walking

Surrgunging Councilg

= City of Pertt

= City of Strling

16

sratandmg of all nteract

S Crucial 1o

dasign a successhul waylinding systam

S AN th oo

s 1¢ provide

sullicient informabion al each stage of the user's

r

1.

City/Town Decision

Centre Entry Point

Gateway sign* Advance
directional®

— Main Roads

standard vahicular

jantificalion directions
Boundary idantilicalion

Promotional advertising

s will Pt

atoan of Trangport

guidiliras and policies

B

Decision
Point

Street
blade*

— Council logao
— 5-rnp1

dantif

tingerboara

3.
Primary
Decision Point

Information plinth

rlification
/ol rectony

nal information

— Ragulatary informatian

3.
Destination
Arrival

ldentification sign

J

4. 5.
Secondary Tertiary
Decision Point
Directional panel
— Site dentihcation —

— Durectional infor

ation

— Regulatory information

4,
Decision Point

Intersection directional

L-ar park information and

lations

- Council brand

Decision Point

Directional fingerboard

riarmatiar

5.
Parking Bay

Information sign

riformation and

regulations

O

Destination
Arrival

Identification and information Sign

— Site identihcation

ans of entryf/use)

6.
Car Park
Interface

Information plinth

Dpening hours,
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_User J_oprney Scenario
in a Bidirectional Trail

Bidiracticnal trails are paths which faciktate dual darection,

which are une-directional. This

rmgans tha
ang Iravelng o Y

12 reduced need to

significamily faster and improves safety d

cross the roads

Primary Path
Intersection

Entry/Exit

Trail identification/

shared path sign

= Trail entification
Shara path symbaolfend
ahare path

— Trail map

— Directional informantior

— Regulatory infarmation

Directional
fingerboard

= Directiona

Etiquette or
risk warning signs

A dismount

Road
intersection

Route marker

Haassurance

route marker

Qeeeoooe

Secondary
Entry/Exit

Trail identification/
shared path sign

= Trail identification

Share path symbolf

al intormation

Regulatory information

Secondary
Entry/Exit

Etiguette or
risk warning signs
— Advizory andg

Trail identification/
shared path sign

— Trabl Identification

— Share path symbolfend regulatony
nformation
Diractional informaticn # dismount

Regulatory nformation

Reassurance
Point

Directional

bollard

— Dhrgctiona
information

— Reassurance

PO mMarker

Destination
Arrival

Identification sign

Site idertihcabion
Map

— Reguiatary
PG IMIGTEON

= Accesable

IranCe |2, rAamp

53, Sutomatic

doors, diraChon

te fis

Cultural/
heritage Site

Interpretive sign

ke prative
o maticn

— Arl form
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The City
Context

The City of Vincent is an inner-city
local government area located
within the Perth Metropolitan
Region, approximately 3km north of
the Perth CBD. It's history stretches
back long before the settlement of
the Swan River Colony.

Price 10 settlermont, the area was home to a network of
wetlands and swamp areas which connected from Lake
Maonger in West Leederulle to the Swan River. These areas

ware inhabited and utilised by the traditianal owners of the y L ) S % A e X D T
land, the Whadjuk Noongar people. The ares and its wetlands ) F ® = , : . o - : X » LA .\‘.-L‘v"c
ware popular for camping, hunting, gathering and ceramanias L ¥ G: T A A LT : L A e ot
and festivities, . : E .

Since settlement, much of Vinzent’s rich hartage stems from
the 18905 and 1900s, following the gold boom, when many
community buildings were estabbshed North Perth emerged
8% B murcipslity in its own right in 1901, slongside Lesderville
and Perth. These merged in 1914 to form the Greatar Perth
Counci, which the suburbs wore part of untdl 1894, when Perth
was subdivided and the Town of Vincent created.

The City of Vincant’s {Tha City, Vincent) atea now eCempasaes - . ) . iy
approximately 10 4sgkm. Vincont now shares a border with o 3 g P p N \ : Bl ._=.?\-f,"3;'
& different local governmnent areas (LGAs), including City 1 a¥s HEYA - e L e ; . At

of Strling to the nocth, Town of Cambridge to the west, City Yra X, : :
of Perth to the south, Town of Victonia Park to the east of tha
Swan River and The City of Bayswater, north-east.

e
..
;
-

A

. .,
e s 5

pet S

-

‘

1 S 45

\“'-.k
L L. & o
- et L -

| Afieed &

City of Wincent Local Government Area Context
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Town Ceptre
Boundaries

The City encompasses a number of
vibrant inner-city suburbs, holding
within its boundaries a varied and
rich history.

Today The City & separated into two wards, narn angd south,
The wards include some of Perth’s most vibrant inner-city
suburis, including Mount Hawthorn, Nerth Perth, Mounz
Lawley. Leadarville, Wes! Parth, Highgate. Norihbndge ang

Graan Strast

"
lqlll!io-rnul-.-p-r

Ellesmere Street

East Perth,

They Gty has frve key destination town centres snd ong )
creativa hiub, all of which can ba gaan in the adjacent plan . -
e T
and identify, ’ —I-I_‘_L“Hr‘_
» and offaring within Mount ™ |_,—
Hawthorn T

Each with its cwn own unigua char

complemaentary ta the overall experien
antres include Mount Hawtham, Lesgervilla

City. Tha town

Marth Parth, Beaufor Street and @hliam Strest. Whilst The

s Digtric? is nol recognised &g an identified town ce

Anzac Road

—

farms part of this Waytinding Stratagy as a kiy siratogic
dasunation and créatve nub. However, collective raferences

gerarally incluge The Pickle [isinct as a

SHE

5 rapart

Each of tha town centres have differen: boundaries, unigue
to their place. They are anchored. framed or dissected by key
connectar and activity roacs and include variaus side sirests
and lareways. The composition of the 1own cerires are also

different, some of which are linear, axial and satellite. 3ome A
ofthesa roads, r”'.'-'-u'iﬂl? mportant connectons o other 1own L Lﬂﬂdﬂmuﬂ

Ouford Straet
Laftuig Strest
*s

-

canires A veall us othsr kay ripr;'||'|.'1'||::|':: wrc LErwn CEnlres oul

of The City"s boundary, These 1own centrés ales hold strategic I
value, given their location and praximity ta the Perth CBD as \ | VinGere e ,-*"r v »;
well as other surrounding destinations and employment areas ."l j“ gf“. i \f 7
y & / i
' y 5{ . J—f’f & Mount
4 .
j gy L : Lawley
- £ F h.”l‘% & . -
~ Mty g, IS :
Yoa; J ! e Ny B
—— William ) & Fal -
. Street /) | 4 o of
. oF H
_._.u' “"‘4. .: J;" >3
- g o... . _."'r :
s - £ -
= ety Perth :
* The Pickle "*«. . LT
o e tres * LAl LT
Terir t ..' District 'I-'l.-. Central Perth .“,-...-"_..p L 'l-,....
- I. '..
D City of Vincent Boundary .’i. ] -.’ ..o‘. ...
- P - .'.p -
Pyblic Opan Space ' \:"'. ."' -'"1:
. - a*
. ,'O l'.‘
Water Bodies 5 —
i
»
Bui Vo Araas .
=
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The Wayfinding
Drivers for Vincent

The City of Vincent is a diverse, multifaceted locality that would benefit from improved
wayfinding to encourage more active travel connecting destinations within its confines,
as well as to key sites and connections surrounding it's perimeter.

Increases in footfall and cycling reduces the need for short car trips and improves the
viability of local businesses due to a more pedestrianised culture increasing visitor dwell
times and wider precinct movement (Source: WHO, 2017).

Making Vincent's town Connecting town centres Connecting users to
centres a destination within Vincent surrounding destinations

Mount
Hawthorn
Town
Centre

21
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Identifying
Connections

As public transport, pedestrian
and cycling networks and
infrastructure continue to be
developed, the provision of
signage and other wayfinding
systems provides the
opportunity to reduce barriers,
improve connectivity, increase
destination attraction, and
promote active transport as a
preferred commuter option.

A new system will
— Cregate a more legible and navigable City of Vincent;

— Create an integrated Cry wide wayfinding system by
budding on The City's strong axial conneclions, east
west and north south;

— Create stronger connecticns between town centres
50 that they are legible and enjoyabie by cresting &
best practice and flexibie precedent for each Town
centre to adopt. particularly so that it mtegrates with
existing and future projects;

— Connect axisting and future cycie, padesirian
and public transport networks through wayfinding
$0 that greater connactions are providad to the CBD,
to the Swan Rver, open spaces and the surrounding

tommunities, and

— Promaote The City as a vibrant and connected place
for the wider community,

Axial Connections

Create strong axial connections through the site east-
west, north-south,

T

Connection to/from The City
Fermalise connections to the CBD through wayfinding
ard signage. Creating a seamless Connection at vanous
points

East West Connections

Primary sast-west connections link the town centres and
oeyond (Lake Monger] 1o Banks Reserve, Swan Rwver ang
Burswood Entartainment Precinct

North South Connections Town Centre Connections

Primary north-south connections amphasise the strong
north-south links between town centres and destinations
north of The City of Vincent's boundary with the CBD,

Celebrate and promote the unique town centres as
gestinations and anhance the connaction between
tham through incraased amanity, activation. wayfinging/
signage. public art and enhanced walking/cycling routes

River & Wetlands Connection

Formalise connections of active travel to the Swan Rover
and existing active routas along the Burswood and Mount
Lawley foreshore. Promote the connection 1o Lake Monger
vig parks, trails and cycle pamhs, maxumising on the high
ameanity on offer.

Cycle Links

Key cycle connections north-scuth and east-wast,

Community Links

Community inks promote The City's attractions, eateries
and bars and encourages new enterprise. Create

srrong hinks petween The City and town centres 1o the
surrounging communities ana reésigential araas.

from one end of The City 1o the other. Enhance existing
nighly utihsed cycle paths along the freeway as a main
connector and feeder into The City

Item 5.4- Attachment 1
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Public Transport

Key public transport stations and
networks provide major arrival points
into The City and connection to outer
areas. Whilst the network is fairly
comprehensive, there are some
opportunities to the link town centres
internally.

When developing a waylinding strategy and system ils crucial o
understard the relationship between pubbc rransport system
and the needs of commuters, Each station or siop becomes an
opporiunity 1o assist a user o petler navigata their surounds ar
journey plan for the nedt segment of their lourniay.

The City 15 encompassed by three key rail lines which pravide
mapor arrwval ponts inta Tha City via f:'lanrlalr-'.Jf.h, aaderwila,
East Perth and Claisebrook stations. Some of these stations are
reat located within town centres 0 bus canneclions are key
weas faund that the bus netwark s somawhat complemantary

and provides connechons from th

kiry stutiona Gncluding from
Parth Stanon) 1o City. Mapdr bus s18p8 are alsd
highlighted, represgnting key arrival points into aach of the wown
centres. Major bus stops are those which are high Irequency and
pravide slops for multiple bus routes, thay are alas positonad n
kay lacations, somatimes cutside of landmarnk buildirgs and key
destnations

&f areas of Tha

A5 BeEn adjacent, maponly of 1he bus retwork is onented norih-
south {or 1o and from the Perth CBDL howaver there are some
easl wesl connections along key roads. There are opportunities
ta link towen centres vath a girect connaction and emphasis east-
was! connections, il not by public transpor than by cyele and
wealking trails

KEY

r— T

e Major Sus slop

@ OtherBus Sops
Q Train Station

- Oty Bourdany

Osborne Joondanna Coolbinia Yokine Bedford
Park 3
. Mount Lawloy
" Golf Club
= L
Glendalaugh Menora
Station
‘I
Inglewood
GlendalouX =) Mount Hawthorn u‘ﬁi‘éﬁ'&.
"’a )
Mount Lawley
Wembley ¢ | North Perth |
Lake Manger 1 - '
L ..'l
W Leaed erville Mount Lmlﬂy "I..
ﬁ 1 o
i = M1 Lawloy
\ -
West Leederville =
, = +
. suﬂm;.h s N df
West Leaderville =
Station
..vu-ll--l""'-.@'..'-.'-"t.'-..c;:h:'l‘:;t kh
Subiaco __,.=*"" '@_ :
- -‘l. -‘. H
. Ty,
+."‘ West Perth ..
‘.o ";." Nnrthbri;dge MTTCCCLLRLLE P
.‘} 'o-‘. 4
o "-.‘
* %"‘h Burswood
e
- - =] r
@ N Kings Park Perth . "taauas*® ™ Station
~ East Perth
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Pedestrian Movement

The City is considered a fairly
walkable local government area with
most destinations and attractions
accessible by foot or bicycle within
5-10 minutes of major arrival points.

The plan shown adjacent highlights the walkable catchments
from majar arrival ponts including car parks, train stations,

major bus stops. The folloveng ped f analysis is criical to

informng our work. it pants a picture of accossibilty and ease
of reach of key destinations and attra

ns. What nshows is

the interconnactedness of the town centras and the gaps in

the network ta a better connected community, Whilst thare is
sgnificant overiap of walking catchments within each of the town

centres, there is less of a walkable connection tetween some of

town centras. The less attractve or less walkable connections
are manhghted for mprovement, throwah waytinding signage and

amanity.

By idertifying the cornestions and pedestrian expanence, aps
bagin 1o emerge batween Glendalough Stat:on and Mount
Hawethorn Town Cent

3, as well 83 Mount Hawthorn 10 North
Perth slong Scarborcugh Baach Road (SER), Leadervile east
alorg Vincers Street and Pickte District to Wiliam Straet slong

Newcastla Streat

A particular msue is that the some cannections would be

conzidered walkable iLeaaervile to Mount Hawthorn, William
Streat &

raulort Street, North Perth 1o Beaufort Street etc)
However thera is minimal wayfinging and signage 1@ direct
poople or make people aware of the short walking distance
oc little amenity 10 entice peaple to do 52, High levels of motor

vetusie traflic (Chadex and Fitzegaral Sireats) are also a deterrent

particulady when combned vaths long wailt times

1S, Koy Opportunitias are to mprcve walking amenty

and signage so that paople are

{ particuiar walking/
cycling distances between lown centres,

.
H KEY
b -
-
: 400m Padestrian Catchment
.
-
. 800m Padestrian Catchment
L — — - — — — o
.
H M%‘m} Ciub ¥ 70 Current Town Centre Walk Score
Gl “ — Greon Streat
endQioogtrd™) —— -
Station "y o ~ —  Good Walking Ervironment
\\ SR
\\ - = Proposed link to Improve
Car Park
ECU Mount a .

uwluyc.mpun S e IR T
e Bus Stop
0 Tran Station

70 ;:T”Rﬂ
Mount [
Hawthorn

s Coty Boundary

Anzac Road

:
{

.
..
K
o
Leederville L
= A 1 o 4 £
West Loedervill
**station % > William ,Q
Lansennet """l-... = Street Yo
i Sre, 65 bd/
o p L A &4 Park
-'..-.-‘ o...' : Pla
..0' e .." o/ Pe"h
..o The P'ckfe'.. '
o District 00.'. Central Pefth - — ! u-..--....'
.0. * ..\’- sannus® Optus
o - e* Stadium
.'o [**§ Claisebrook
o

oo Station
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Historical & Cultural Landmarks:
Assisting Passive Wayfinding

The City's historic fabric is extensive and
lends itself to the location and proximity
to the CBD, rail stations and amenity. The
character of The City is celebrated as a
unique and identifiable feature of living ——— [
within Vincent.

lI.pl‘I-Il-I!.il

Mot ardy do idertifiable buildings and places [histans or non-hesioric) agd EEEE
ta the character of the araa, but they also act as landmarks thal assist %
pasaive veayfinding 1o navigate around Vincent. These landmarks are ff = [ = i
impariant elaments ta the City's passive waylinding retwork \ //A

The town centras Teatura mullipla siate and local beritage buildings and

places and other cultural and social landmarks. However a significant %}
portgn of this fabric akst exists guttide of the town centras, ardd will be ) Mount
kity In gnbancing connections betwean town centras, such as through — Hawthorn
hartage walks/trals, It is conmderad that some of the major landmarks o

ans currantly used for passne wayfinding, as thay Decorms tanmiliae Anzac Road
recognisale cues 1o guide NaVIQation and SUBEO Mavemsnt

Landmarks woe an sfectve ool in assisting users 1o orientate thimselvies

R

Lofius Street

within an urban ar opén spate environment, Thay create a refarence
point from which a user can make a mental map or "snap shot' of their
surroundings. The location and narrative of landmark buldings and
places should als0 intorm future active waylinding that connects vanous
dastinations. This can be done through | leads-Up maps 1o 3id navigatian, (] : ¥
where an identifiable characteristic of that landmark is represenied onia mdnwme Perth

mag and accompanied by a signature name. Thay should allow users to

Oatard Straat

*
ddeecribe them whan gng indhcations like Lot's rest Te gualily as & ". @
Landmark, an elameant o destination may De visible, conspicudus andfor ".
easy to talk about. The following pages capture some of these landmarks, '1' FE-
hiweaver this only & handiul, with many more throughaut the Vinoent arsa = &

i

F

el <
g

KEY o,
- "'a,_'.
WVincent tgwn Conings o
i "‘-;
*a
Public Opan Space ‘o The Plﬂkll‘.' "'U.,..
State Heritage Pl -~ District ",
ate Hentage Flaces
- [Enate Hentbg e Countil) *
» ‘s
oeal Heritage Places - Locy o
foritege Survey Gty of Vincent) v .‘“

“ Selacted Landmark Flaces
Losntons (sae overlaaf)

....---i""'ln..‘
.-\'----. anettt b

s |

Dy Boundary
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Landmark Buildings and
Places

(o )¢ Wl Guoans Tavern, Baautort Street (The Quaens Hotel)

Beatty Park Leisure Centre, North Perth - bullt for the 1062
08 Commonwealth Gamas.

05 The Leadarville Hotal, Newcastie Street, Leaderville 06 Nowcastie Straat Government School, Pickle District

26
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Connection to
Whadjuk Land

It is critical to recognise the connection of
the land to the Whadjuk Noongar people, the
Traditional Owners of the land that is now
within The City's boundary.

All below information has been sourced from Rodney
Harrison's Report (2000), referenced overleaf.

Abongnal and Torres Strant Isiand people have occuped the Austraban
continent for 60.000 years. Some of the best avidence showcasing the
antiquity of occupation comes from the Swan Coasta! Plain, where carbon
dating has shown artefacts of greater than 38,000 years old. The Traditional
Owners of the Swan Coastal Plain (The Whadjuk Noongar pecple} utilised
the vared resources of the Swan Coastal Plain, the Darling Range and the
Darling Piateau in different ways dependent on seascnal resource availability.
The Whadjuk people were part of the greater group which formed the south
wast socis-inguistic block known as Noongar {"the people’s The Noangar
people regularly met tor farge economic and ceremonial gatherings of up to
400 people from up 10 300km aveay, 1o feast en focal food sources and 10 nost
ceremonial activities such as initiations, trade and barter of raw materials

The area of The Ciy ol Vincent formed part of what is known at the tme of
European settiement as Meoro, the trital tarrtery of Yellagenga, The Cay
boundary incorporated twelve former wetlands and a stretch of Swan River
frontage, known to have been important places for the Whadjuk pecple, most
attnbuted to Iraditional place names. Derbal Yaragan (Swan Rwver) refers to
“the whole of the country from tha Murray to tha Gyngoorda® and tha name
of the favoured camping arca of Yellagonga and his group, Yellagonga's
camp anginally stood between the west end of the CBD and Mt Eliza
(Byerbrupl for hunting purposes snd command over the river flats. However,
Yellagenga was forced 10 move his camp 1o Lake Monger post-settiement,

The Whadjuk people used the lakes for resources, including frogs and root
tubers, freshavater turtles, fish, gilgies and waterfowl, The Vincent wetlands
ware used in the seasons (late spring, summar and @arly autumn} when these
regseurces were most abundant. This resulted in large gatherings of up to 300
pecple which took place in Bocjamoaoling (Hyde Park), Goongarndayarreenup
(Lake Handerson) and Galup iLake Monger). Al of which were considered
important maeting araas for the Whadjuk people, Other areas in The City
were quarries of red and yellow ochre (wilgie) at the northeastern end of Lake
Manger, underneath the Perth Railway Staticn and in Leaderville, believed

5 be around Danjanberup (Smith's Lake). Ochre was highly valued in its

dry state a8 11 veas used for body painting duting ceremonies and festive
occasions. Wilgie was aiso traded as far as the northwest coasts, for which it
was exchanged for ground stone axes and incised pearl shell orraments, as
well as Into central Australia as far as the area around Uluria

The last cowner of the wilgie pits was Fanny Balbuk. Fanny was a gromnent
figure within the Whadjuk community, she was famous for walking har sat
wrack trom Matagarup (Heinsson Istand] to Gocloogooiup (Lake Kingsford

- Perth Ralway Station) where she walked through fences, houses and
workshops cismantling any obstacle in her way with her ‘wanna' [digging
stick).

v VAYLO'S TERRITORY

o Wurerup
4 MOORO {Upper Swan)
YELLOWGONGA'S
TERRITORY

WEEIP'S
TERRITORY

Moorda
Mandoon  (Darling Rang
Mandoon\y(Realena River)

Wadje (Cu:ldf"*rC}\
(Rottnest Island) SO Derbal Yaragan:  BEELOD
(S'-'-'d” ;{ ver) M U .\\ D"\Y.S

TERRITORY
Walyalup Dyarlgarro
(Fremantle) (Canning River) Goolamrup

m‘vﬂ‘;p. Wadjup (Kelmscott)
rnac n
2

BEELIAR
Meeandip MIDGEGOOROO'S

‘G‘mnm) TERRITORY

“

v 8 AN “.l() 's'-"Lf«';\
TERRITORY

Map of the Whadjuk Noongar area (Source: After Green, Broken Spears, 1984)
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Aboriginal Heritage Trail

In investigating a future Aboriginal
Heritage/Cultural Trail, it is important
to consider the registered sites and
location of former wetlands.

From Harrison's Report (2000 there were found 10 be multiple
sigreficant sites within The City's boundary, These are mapped
on the adiacent plan, with iraditional place names and location of
old wetlands and swamps, These individual sites are described in
detal in Harnson's report,

The adiacent plan also shows The City's Heritage Wetland

Walk, which locates some of the previcus wetlands within The
City Thas is important considesing the Aboriginal heritage trail

as much of these locations were used far hunting, gathering,
ceramonies and camping. As shown, there i a relationship to the
Watlands Walk and Aboriginal registered sites of significance

In addition, the Vincent area also was home 1o the Coolbaroo
League Sacial Club which was established post WW2 as a
impartant social and cultural placs tor the Abonginal and
Australian youth, Cootbaron, a Yamat| word for magpie - was a
reference to reconciliation, being black and white. The Coolbharoo
League existed within The City on Edward Street in East Perth

ot the East Perth Pensioner Hall as # was located outside of The
City of Perth's Protubited Area (1927-1954). It was & popular venue
on Friday nights for dancing, but it also represented a desire

tor collaboration and change and rased awareness of issues
attecting Aboriginal people.

Itis strongly recommanded that cansutation with relevant
Aboriginal peraons and groups be undertaken as parn of the
process of developing the Traditional Aboniging Places Heritage
Teait

SOURCES:

1 Depuetment of Loca! Goverrsment, Sport and Cultural Industnes,
Grarky Booudja Misi M [Oud Countey on Pager), ntps /7
anatiaboodinmap algec wa gov.au/Rihome, Accessed Augist 2021

2. Harriworn, Rodney. 2000. Repor! on an athiob ioal ir gation
o o Abotignat herttage of the Towss of Vacent. Traditional
Abotkginal Paces Heritage Tral City of Vincen! Local History
Colleatian, Actcessed August 2021

3. Noongar Cutture, The Coolbarco Leangus, Mips:/www
noongaroutiute org au/conibaroo-leaguel. Accessed August 2021

e

7
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Public Art

The City of Vincent has an extensive
network of public art and murals
throughout the town centres. These
artworks act as wayfinding and
placemaking markers for pedestrians
and also as gateways to the town
centres.

The adjacent plans leverage on the exsting public art
installations and murals and begin to farm the bass for public
art networks through each of The City's town centres. in some
town cenires, thera 15 sirong avidence of existing galeway
public art instalations. The plans also identify opportunities for
future gateway artwork and wayfinding and using public artas a
connective experience inking Town Centres

KEY
* Gateway Artwork

Fuzure Opportunity for Gateeay
Arnworks Moral

® e o KeyArtTrail

Existing Mural

Exiating Public An

Parkins

Town Centre

= CuyBoundary

A gateway public art installation for the Leaderville Town Centre adjacent t2 the The
Gty s Adminstration Budowg

A, A :
P \Z«( ; )
:.&.}. E g ............* ;':.'m "
: :.._‘. ;. . §
i
8s
: #
Mount Hawthorn Town Centre Pickle District
D 3g

L
&

North Perth Town Centre

William Street Town Centre Beaufort Street Town Centre
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City Wide & Town Centre
Gateways

There are approximately 19 gateway

entries located around the perimeter

of The City of Vincent, most of which

are key arterial/connector entry

roads. Each town centre also has M

Green Street

multiple localised gateways. {

Gateways and Municipa’ boundary signs are often the first
thing visitors arriving nito the municipality encounter. They are
an important {ace 1o the outscde werld and an opportumty (0
communicate soméathing of the character and personality ¢f the
community.

Currently. The City has minimal “Welcome” signage, located

at only @ faw of The City gataway entries, namaly Charles
Street, Scarborough Beach Road / Green Stroes, Loftus Street
/ Leaderville Parade as well as Guilaford Rosd. The following
adjacent plan igentifies the current locations and summarises
obsarvations and tasic racammendatians for future gataway
signage based on the location of identified gateways. Gateways
can be identified in a number of ways in differers hierarchies.

In light of this analyses there is great opportunity to further
enhance the welcome signage and gateway signage ‘or Vincent
and the town centras

Leederville
KEY Town Centre

Prome aridary City
Gateway Arfwork Qoportunities

Tewn Centrg Gatewoy &
Lancdmark Artwork Ooportunities

o Propased Primary City Gateway
o Propased Secangary City
Gateway
o Proposed Towr: Cantra Gateway
@ Exigung Wetcome Sign
=

Prmiery Disriburer Roads

o Distributor A Roads

— rinutor B Roads

An example of an existing The Chy Welcome Sign at T intersection of Loftus Street
and Lasdervile Parade
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Specific location deatil has been included in Appendix 1
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Creating a
Legible System Core

Elements

There are some core elements that form
part of a place identity and wayfinding
system which create a legible system.

The place identity developed for The City
and town centres should build on the
agreed vision developed as part of the
town centres place plans.

Creating a strong place «dentity for The City and a consistent visual

language will strengthon the wayfinding approach and subseguently .

assst with creating a more ‘egible place through precinct promotion c 0 I o u r &
For tegibiity throughout The City, and to consolidate the current P I ace

wayfinging system and promaticnal material should be of a consistent

-
design philosophy that is further expanded t¢ accommodate all needs., —= = - M ate rl a I s
The adjacent imagery provides examplas of the core elements to craating | d e l ' |t v P I tt

a legible wayfinding and signage system, unique 1o Place, The City's style
guide should be integrated into the signage so that it becomes not anly
legible but unigue to The City

Consider the development of a City-wide/
town centres' place identity to better
promote them. See following page for town
centre place characters, destinations and
user movement.

Currié Typography

A Street

When identifying what makes a key

destination we do not preface food,
beverage and retail businesses but focus
on community and cultural activities. This
may include galleries as they are unique
in providing a commercial and culutural
experience.
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Mount Hawthorn
Place Character

Mount Hawthorn Town Centre is
defined by its unique landscape

character and rich history. Traditional

fine-grain shops front SBR with an
emerging mix of businesses along
the northern end of Oxford Street.

Maunt Hawthorn bas evolvad from 8 satelite centre serviced

by trams in the ‘ata 19th century, to opoltan migrant
setlilement, 10 2 community onented suburban village with &

busiirg lecal centre, Mount Havetharn Town Centra iz a highly

valued, atiractive local destination which presents opportunilies
¢ better service the local community and accommodate
additional residents. Mount Hawthorn evolved significantly post

World War 2 pariticularty with migrants arriving trom Europe.

The Mount Hawthare Town Centre hag & unigua place character

and as such s partiafly representad by the agjacent imagery.
SOURCE

Maount Hawthorn Town Cantra Place Pan {Volume 3)

The Mezz plaza is leafy and comfortable place amongst
cales and restaurants. Utlised all year round, this space is
loved by the community and local children

Community events are popular in Mount Hawthorn,
particularly the Hawkers Markets on Friday night in Axford
Park, further adds (0 the place character

Distinct and identifiable public art and murals in Mount
Hawthorn accentuate its artistic and histornical vibe

) e > >
Mount Hawthorn is frequented by children, as it features
opportunities for play and exploration. The natura play at
Braithwaite Park provides this amongst the mature trees

SBR is green and colourful, featuring active edges and
alfresco dining which extends through the town centre

Mount Hawthorn has an every increasing bustling night
economy serviced by destination dining and bars
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Mount Hawthorn
Destinations

The following plan highlights the locations

“Glendalough Les Lilyman
of key destinations and land uses that are — 9 Brs
considered major draw cards for the town
centre. This enables us to understand '> N = Q | CuMoum
where people are going, coming from ' f Campua
or arriving into. At street level this will
translate into wayfinding signage specific
to the town centre.
- Community Venues Open Space
— Mount Hawthorn Community - Menzies Park
Centre = Braithwaite Park
=~ Edinboro Street i
I Entertainment / Axford Park Hobart Street
Food and Beverage — Les Lillyman Regerve Resarve
- Paddnglon Ale House — Auckiand Hobart Street
— Oxford Hotel Reserve
I Retail / Commercial  Public Transport
— The Mezz Shooping Centre — Giendaiough Train Station
W Sports Venues Surrounding
S Brin Destinations
ritannia Reserve
- Floreat Athena — Parth CBD

= Leedervile Cricket Club — Lake Monger Reserve
Education v Em-: Coﬂwan University Mount
Lawiey Campus
= Mourt Hawthorn Prmary
School
- Aranmare Catholc Primary

School

133415 Q¥O4XO0

Bus stop
{15,402, 990]

Pubsc Toilets

Flayground

Civic Building

Parking

Wetiand Traé

| Joo0l@e0;

Town Centre
Boundary
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Mount Hawthorn
User Movement

Mount Hawthorn is a walkable Town
Centre, with strong connections to
Leederville. There is a need for a
higher amenity connection to North
Perth and Glendalough Station.

The padestnan movement disgram adjacent, highbghts the
primary and secondary pedesirian routes in comparison to
vehicular routes {primary and secondary). observed from site
visits and general user analysis, This information is important

in considering various decision points and arrival points, where
peaple are walking and where are they walking frommi/to as well as
whare there is conflict with primary vehicle routes. This informs
the wayfinding strategy and future locations of signage.

Within the Mount Hawthorn Town Centre, the pedestrian
wxpeariance is vibrant and concentrated mainty along SBR and
Oxford Street. Activity seems to reduce significantly once outside
the town centre houndary, Emphasis should be placed on
increasing amenity and waytinding along SBR and Oxtord Street
to neighbouring town centers. Another key connection is the
relationship t/from Glendalough Station ta the north-east.

Tharte are vanous desice lines thraugh SBR whate thers is no
denignated crossing, given the low spesd sature of the cortdor,
and movement through vatious laneways from car parking areas.

T R

:
.

Shakespeare Street provides o great pedestran movement
netwark north-south to Leedervite and Grean Strest {north).
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Beaufort Street
Place Character

Beaufort Street is situated largely in .

The City of Vincent with the portion &

north of Walcott Street located in The T ——
City of Stirling. Although a primary e e ———— e
arterial route connecting Inglewood, ' : - .
Mount Lawley, Highgate, and
extending through to Perth, Beaufort
Street is home to some of Perth’s
most eclectic restaurants, bars and
shops.

Pricr 10 European settiemant, camps and ceremonial grounds

witte sssocisted with Stong's Lake which is now deained and

whnere the seuthern end of the own centre is stad.

s wy
Anchor food and beverage institutions are frequent in the
Town Centre, with lines of people to get into bars and cafes.
Alfresco spaces provide a prominent feature of place.

Beaufort Street was named in 1838 after the Duke of Beautort

Mary Street Piazza brought significant change to Beaufort
Street, converting car parking bays into a primary pedestrian
and micro public open space, a stage for everyday life

Beaufort Street Town Centre is famous for its laneways, and
unique artwork within them, art walks are brought to life wath
events, such as markets.

who was the Secretary of State for the Colonies in the early
18303, Coenstruction i the towen centre first began in 1889, with
the first house being a small cottage on the corner of Bartes and
Beaufort Streets.

The town centre has & long history of being i vibrant urban
village and destnation from early on. In 1915 businesses
between Butwer and Walcott streets included & confectianers. 4
butchers, 4 boctmakers, 3 laundnes, 2 grocers, 2 greangrocers,
7 hawrdressers, 2 drapers, 2 chemists, 2 drassmakers, a millner,
atador, a bicycle shop. a fuel merchant, a produce merchant, a
Chinesa market gardan, 3 pastry cook, 3 wocd desler. a plumber,
a newsagant vith post affice, a fancy goads store and likrary, a
biinds manufaciurer, a French pelisher, a wine merchant, a wine

saloon and the iconic Queens Hotel

The straet’s rich hantage remains prominant and can be easily
igantified through buldings such as the Queans Hotel and

Alexander Buildings.

The Beaufor: Streat Town Centre has a unigue place character
and as such s partially representad by the adjacant imagery

SOURCE:

1 Draft Sesufort Sireet Town Centre Place Plar (Volume 2)

Heritage buildings have been well maintained and preserved
over time adding 10 the experience of dining within the town
centre

An early place initiative was the multicoloured paint on the
(47§l paving and road at the entrances to the town centre to create
amore pedestrian oriented street

Beau lane is a recent addition. Featuring a variety of materials
and its own unique palette. A picturesque dining experience
with timber, stone, catenary lighting and green

35
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Beaufort Street
Destinations

The following plan highlights the locations

of key destinations and land uses that are

considered major draw cards for the town @ e
centre. This enables us to understand Playground
where people are going, coming from

or arriving into. At street level this will

translate into wayfinding signage specific

to the town centre.

I Entertainment / Walks
Fuud and rage 'I"l'-\..' -'Jl'lﬂ!" Ll [I.‘l{l" 'fﬂl
Cusens Tawrm
- Ellerd Here Public Transport 1'(0
— Mary Streel Bakery P 0})_
— Alexander Building [Soho — East Perth Train Station J")
wane) ‘Pé:ﬁ
— Besux Lone - -
Surrounding e
¥ Retail / Commercial Destinations .
LY
The Market Place M Lawlay Pertt CED LY
IGA = Norihbr dge . o,
— East Perth Hyde Park Water ~
I Sports Venues  HEE Pk L N
= Farrest Park Croguet Club = Swan Ryer "
— Optus Stad “
Education :2 i Sadiam » Swwan Rivar e
— Balmanrt Park N
Cantral TAFE Mount Lowley Forrest Park b
Highgate Primary School \ "
-
Open Space Hyde Park o A,
N -
— Hyde Street Heserve -
— Hyde Park
— Forrest Park
— Brigati Gardens KEY a Hﬂmum
— lack Marks Reserve e Hus st * °
Miary Srisal Fazza 17 B8, 950) :
@ Pubkc Tailets =
I‘:
e Flayground
a Civic Building
@
e } Weatland Tra B D Eaat Perth Station /
— Town Cuntre O N hool Gardens (ﬁ“l w’
Boundary ! ]

.}
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Beaufort Street
User Movement

The Beaufort Street Town Centre
is similar to William Street

in composition and activity.
Connections north south and
east west are strong given nearby
destinations.

The pedestrian mavement diagram adjacen, highkghts the
primary and secondary pedestrian routes in companson to
vehiculs routes (primary and secondary), oiserved from site
vinits sod general user analysis, This infotmation i important

in considering various decision points and arrival points, where
poaple are walking and whare are they walking from/to as well as
whare there s conflict with primary vahicle routes. This informs
the wayfinding strategy and luture Jocations of signage,

The spread of movemant from Beaulort Street is lacger than most
other town centres, with lota of pedesttian activity in side streets
and in rear laneways (public art tralls) providing alternative
connections to public open spaces and other parts of the towrn
centra. Beautort Street connects seamlessly north past Walcott
Street into The City of Stirling.

Koy deosies ines axist scross Beaufort Street at random locations
due 1o the lack of tomalised crossings, however refuge islands
make it teel sater to cross. Mavement is also papular through
car patks, which are imsjor areval points), mid block links and
arcades (Beau Lane and Soho Lane). Meandering through cas
parks i anhanced by teature murals and public art, but requires
soma formaksad safe ares lor pedestaans to walk to strengthen
connections. The secondary moverment network is also eritical
I SUPPOMING these connections, with OpROrUNILIes 10 MProve
overall amenity and experience. There is o need tor wayfinding
1o surrounding destinations, town centres and the East Perth or
Clamebrook Stations,

KEY

NORIOL Y STRERT -

-

()
HE
]

— Prmaty Vebicie Movernent

", " Vadiria M.

- - L4

— Pty Pecesttian Moveenent
o s s Secondary Pedesttian Movement

© o stanen

@ Maunsuasop

o Parking

— Town Centre Boundary : & AR L ~ / 3 -' -.n.-‘u,
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Leederville
Place Character

Leederville has a unique mix of retail,
civic uses, restaurants, bars, and
dwellings, which all functionin a
cohesive environment and flourish
together as one vibrant mixed-use
hub.

As some suburts in Perth's inner-City ring have gentrified over
tme. Leedervilie has retained a grungy feal whiist developing a
unique, wbrant, and youthful etmosphere. Tha town centre has

great potential 1o sccommaodate higher density development,
creating a high quality pubke realm, swhilst retaining the existing

town centre character, should be prioritised

Pricr to European settlement, the Leedarvlle araa surrounding
Lake Manger was known as Keiermulu which transiates 1o ‘the
hamae fires or camp.’ Lake Monger, or Galup as 7t is traditionally
known, was an important camping and hunting grourd

The historic Leederville Oval has been a home to WAFL
football for over 100 years and IS a big part of the town
centre’s fabric

Light Up Leederville Carnival is a8 popular event for locals
and visitors, it brings out the best of Leederville. Tree lights
further add 1o the town centres vibe

Leederville is characterised by its mature trees and historic
buildings with a strong pedestrian focus. Green, brick and
murals are the typical palette of the town centre.

In 1973 the buddi
Laederville dvided, veth Lardanville Town Centre cut off from the

of tha Milchell Freaway saw the suburt of

culturally significant Lake Morger,

The Leadervile Town Centre has a unique place characier and

a5 such is partially rapresented by the adjacant imagery
SOURCE

Lendenaile Town Cantre Placs Plan (Volume 4)

Identifiable murals in the town centre add to the place fabnc
and communicate it's focus on arts and culture, which makes
Leederville 3 sought after destination

Alfresco spaces, on narrow footpaths with splashes of
colourful murals and laneways, accentuating Leederville’s
grungy vibe.

Luna Cinemas is an anchor institution in Leederwville, and
features an outdoor cinema which provides a unique
experience in the heart of Leederville,
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Leederville

Destinations

The following plan highlights the locations
of key destinations and land uses that are
considered major draw cards for the town
centre. This enables us to understand
where people are going, coming from

or arriving into. At street level this will
translate into wayfinding signage specific

to the town centre.

© Community Venues

Admin & Civic Cantre
= Library & Community Cantre
- Loftus Recreation Centre
w Leaderville Village Square
~ Boatty Park Lewmute Centre

[ Entertainment /
Food and Beverage

Luna Cinemas

" Retail / Commercial

= The Good Grocer
« Kaihs Bros

~ The Re Store

- Water Corporation

I Sports & Recreation

= Leedervile Oval
- Bannia Reserve

« Leadervile Tennis Club
= Leederville Skate Park

Education

« North Matro TAFE
- Foyer Oxlord
- Schaol of Isclated and
Distance Education

- Open Space

~ Richmond Street Reserve

- Koith Frame Reserve
Venables Park

- Oxtord Street Reserve

~ Charles Veryard Reserve

Smiths Lake Reaerve
Willtarn Traylen Park

== Sutherand Street Reserve

The
1

MELROSE STREEY

RICHMOND STREET

Other

Leederville Village Sqaure

Walks

=~ Wetlands Hetitage Trad

(<]
x
n
o
»
o
w
-
o
m
m
)

Public Transport \

i,

= Loederville Train Station
~— (Gteon CAT Bus
~ West Lesderville Train Station

vaiNv sru'

CARR PLACE

Surrounding
Destinations

< Parth CRD
- Northbridge
~ Lake Monger Reserve

B stop
(16, 06, 402 403 404)

Potitie: Todlets
Playground
Cvic Bustding | :

Paruing -~

Wetiand Tral

| L 00RO 0 ;

Town Centre
Houndaty

L

“‘BW
\‘

-....":.::‘.".3‘? bt & :

Noclhbmm /
- Perth C 9
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Leederville
User Movement

Leederville is also a very walkable
Town Centre, with strong
connections to destinations within
the town centre and adjoining town
centres.

The pedestnian movement diagram adjacent. highkghts the
primary and secondary PEdestrian roules in compangon to
wehicular routes [primary and secondaty), observed from site
visits and general user anafyais. This information is important

in considering vanous decision points and arrival points, where
people are walking and where are they walking from/10 s well a5
where there i conflict with primary vehicle routes. This intorms
the waytinding strategy and future locations of signage.

Lesdervilie supports o pedestrian focused expenence where
internal connectivity is activated. legible and enjoyable, spanning
further than most town centres, Primary mavement occurs
wathin Oxtord Steeet, Vincent Street. theough Laedervitie Town
Square as well as through various car parks and the Counci
Administration/Lottus Recreation Centre precinct. There

are many secondary connections across Vincent Street and
through laneways, arcades and car parking areas, particularly as
Leedervlle Station and the adjacent car parking 81o8s are Major
Brrival points. There are S110NG 1 Hrect CONNBCTIONS 10 the
Prckie District and Leederville Station. Pedestrian activity drops
Off 81 key intersections due 16 the Ca JOMINBLING GOVIFONMents
of Loftus Streets and waring 1imes 10 cross (3-6minl Vincent
and Loftus Street. Leedervilie Parade and Lottus Street. The
fourney on foot 1o Pokie District and Beatty Park 15 in need of
improvement.

Shakespeare Street/Scott Street via Richmond Strest provides

# Sate Actve Strest Connection north to Mourt Hawthorn,
Padestrian activity aleo drops off north towards Mount Hawthorn
after leaving the towrn centre.

KEY
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Pickle District
Place Character

The Pickle District is a creative
precinct, home to diverse creative
businesses including art galleries,
artist and design studios, a boutique
theatre, photographic studios and
creative co-op working space.

Gecgraphucally, the area sits within a chain of wetlands of
practical anc spiritual significance ¢ the Whadjuk Noongar

pacple. Itwas renamed Laka Sutherland by Europaan colonists

and later draned in the 1870s and repurposed ss araas lor
market gardaening 10 feed Parth’s growing populatian

Early businesses in the area ranged from furniture manufacturers
such as Sandover & Co Fumniture Factory and Bryant's

woodyarc/fual merchant, Inspiraticn for tha name 'Pickla
District’ comes from the vinegar brewing and pickle and jam

manutacturing factores in the area, which operated from

Public art is unique in the Pickle District and resembles
the industrial vibe of the centre. There is al50 a public art
sculpture walk located on Old Aberdeen Place

A grungy mix of concrete, art murals and bricked facades,
Footpaths are marked with the Pickle District logo outside
key operators

Splashes of red brick and colourful doors add to the colour
and vibrancy of the up and coming arts district

around 1812 1t was the home of the W, negar Brawery Ltd

which manufacturaed Flag & Safe brand vinegar products in the

domastic manufacturing sector.

The Pickle D

buildings ar

RSINCs 18 now knowin for the histeric hght ndustna

srehouse characier. The sres 18 trans‘orming #s
the cudings are repurposed with new and diverse businesses

and ars organisations.

The Pickle Distnct has a urigue place chacacter and 33 such is

d oy the agjacent imagery.

partally represents r

/‘/W< — ‘ - -« o -
SOURCE i }\‘ \Ne b d ..‘.
1 Pickie Distnet Place Pran (Volume 7) P' C “L E \ '-‘ 2

DISTRICT
afiton Usds

@J.'n

Sawtooth roofs are iconic in the Pickle District, referenced by
the Town Team's logo and sign

Neon sign put in place for the Pickle District After Dark event,
a community gathering showcasing, food, dance, arts and
culture.

Artistic place character of the Pickle District is heightened by
the concentration of artists and maker studios within the area
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The Pickle District

Destinations

The following plan highlights the locations
of key destinations and land uses that are
considered major draw cards for the town

centre. This enables us to understand
where people are going, coming from
or arriving into. At street level this will

translate into wayfinding signage specific

to the town centre.

Community Venues

Admin & Civic Centre
Libvary & Community Cantre
= Loftus Recreation Centre
— Baatty Park Lemure Centre
— Hoyal Park Hall

0 Entertainment /
Food and Beverage

The Backiol [(Screemng Room)
= Cleaver Stresl & Co [Gallery)
— Mason (Gallery)

— Halman o Court (Gallery)

= Eridays Studio (Gallery)

— Linton & Kays (Gallary)

— The Oid Pickls Factory
(Evenia)

0 sports Venues

— Perth Socoer Clul
— Baatty Park
= Laddervile Oval

Open Space

Sutherland Steaal Reserve
— ‘Venablos Park
— vy Park
— William Traylen Park
Ewith Frame Reasrve
= Mick Michael Park

Walks

Watlands Hartage Tral

Public Transport

= | oadervlla Train Staton

= City Waat Traim Station

Surrounding
Destinations

Parth CBD
MNorthbeidge
Waai Parth
Supco

— RAC Amng

KEY

P sty

Pruiltilics Testliti
Playground

Civl Bislding

00560

Parkinig

v

Watland Trall

Tawn Contte
Boundany

(15, 402, 403, 404)

VINCENT STREET

CARR PLACE

Ve
W
S
5}'{6‘ .
Tk
3
r
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The Pickle District
User Movement

The l.’ickle Districtis a Iight industrial - _MOUNT _ . [TILE 1 = = =4 | NORTHPERTH
precinct and has potential for ~ TOWNCENTRE | . il ' TOWN CENTR
amenity improvements to enable T | = 2 T

walking and cycling to Leederville, Him = = | = il A I m; 5 =
William Street and Beatty Park. - ‘ - N - - T I el .

The pedestrian movement diagram adcent, highkghts the
primary and secondary pedestrian routes in cCompanson to
vehicular routes [primary and secondary), observed from site
wisits and general user analysis, This information g important

i congidering vanous decision points and arrval points, wnere
people are walking and where are they walking from/to as wel as
where there is conflict with primary vehicle routes Thes informs
the wayhinding strategy and future locations of signage

Forthe Picide Distnct. pedestnans primanly arrve from
Newcastle Street and Leederville Parade. The PSF provides
further connection east towards Wiliam Street Town Centre

and East Perth/Claisebrook Station. Akhough with additional
wayfinging thig east west connection can be enhanced
partcularly afong Old Aterdesn Place towards the PSP and
threugh to Newcastle Street (under the Freeway) Walking along
Graham Farmer Freeway on ramp towards Cld Aberdeen Place s
@ very uncomfortable pedestnan experence - as cars speed up
1o enter the freeway. Alternative entrances to the precinct should
be considered, such as through green space in the south westem
comer of the precinet from Leftus Street, Tracksthrough sand
showthis is currently used as an infermal cut through.

Loftus Streetis a car dJominated environment given its location
end access 10 the Graham “armer Freeway. However the PSP on
the eastem side provides a direct cannaction to Leederviile and
Beatty Park. There are akermative and gquieter, more scenic
connections o Seatty Park via the residential sireets of Carr
Street and Florence /Cleaver Streets. However this comes with

a signficant lopographical chenge nonthwards, making vehicle
mobxlity an easief choice for some.

There is opportunity overall within the Pickle District to enhance
amenity and wayfinding within the precinct, Whilst on site we
observed only workers using the pudlhic realm, but an interesting
oppornuNity 1o leverage on the precincts unigue public art and an
galierytocus.

KEY
7_ th;m;yilrclrf':lar oo e SPCONCary Padestrian
Movement Maovemant
Secendary Vehale v -
- - otk ° Train Staton
Primacy Pedostoan
— ont ° Man Bus stop
o Paming 43
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North Perth
Place Character

North Perth Town Centre is defined
by its unique character, diverse mix of
businesses and rich cultural history.
Its character, iconic businesses and
heritage buildings contribute to its
distinct sense of identity and are why
itis like no other place.

After establishing as a commercial area in tha late 18th cantury,
North Perth Town Centre has reinvented itself a number of times
From commarcal outpost, 1o bustling northaen suburb with the
state’s largest primary school, to the settling place for immigrants
that have imbuad the place with fayers upon layers of cultural
dwversity. North Perth Town Centre is emerging as a vibrant and
highly liveabla dastination, There ara great challanges ahead, but
also groeat opportunities.

The North Perth Town Cantre has 3 unique place character and
85 Such is partially regresented by the adjacent magery

SOURCE:

1 Notth Perth Town Centre Place Plan {Yolume 2}

Murals within North Perth are unigue to place and frequent

colour to the backdrop of heritage facades

A relurbished shop, with bulinose verandah, merges with
020 1ok art and a parklet. A mix of old and new

amongst the blank walls within the Town Centre. The provide

Heritage is well celebrated in North Perth and represented
by well preserved architectural imepieces which nod to the
1own centres past

A gateway into North Perth Town Centre, and iconic
destination, provides for a vaned place expenence and
destinations for a vanety of visitors and locals

Sculptures are quirky and unique to North Perth. They
06 provide anchor points. places o gather and fill what used to
be wide empty footpaths
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North Perth
Destinations

The following plan highlights the locations
of key destinations and land uses that are
considered major draw cards for the town
centre. This enables us to understand
where people are going, coming from

or arriving into. At street level this will
translate into wayfinding signage specific

to the town centre.

Community Venues

— Morth Perth Towen Hall

— Huorth Perth Comman

— Macedonian Orthaodax Church
— 3 Church Narth Perth

— Saint Hilda's Anglican Church
— New Testament COG

= Royal Park Hal

I Entertainment /
Food and Beverage

= Rosemount Hotel
— Rosemaount Bowl

I Retail / Commercial
— North Perth Plaza
I sSports Venues
Baully Park
Education
— WNorth Perth Primary School
— Indga Manlesaor
Open Space
— Muticultursl Federation
Gardens
Charles Voryard Rasorsg
— Smiths Lake Reserve
— Hyde Park
= Leake Street Playground

— Hyde Street Reserve
— Woeodville Reserve Pavilion

Walks

— Watlands Heritage Trail

Surrounding
Destinations

— Morthbridge

— Perth CBD

= Edith Cowan Unnversity Mount
Lawley Campus

- Bus stop (19, 280
301, 362, DE0)

Fubkz Tailets

Praygrownd

Civic Builging
Farking

‘Watiang Trail

| oon 007

Towpim Caprilrg
Boundery

i N

. sssssssssnss
_ —

.

Edith Cowan

— ] | T, I | |_ U:m0| |
T I
| Yl L F
| N
| IR -
1y | Qu
_._ ! -_— —— et
| l\
ll-l.-J.—|_]|—L..":::f:-a‘.::'...;, S|
T A gim o VIEW STREET EE
| ) ] T T L e
|!__ “——I,— _ e g
e
0 R RSl
—| || |
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North Perth
User Movement

North Perth provides a fine grain %
pedestrian experience, with heritage

and public art; however stronger

wayfinding and connection is needed : AT
to allow people to walk or cycle to e ‘

nearby town centres.

The pedestrian mevement diagram adjacent, highlgits the
primary and secondary pecestrian 1autes in comparison to
vehicular routes (primary and secondary}, observed from site
wisits and general user analyss. This information is important

in consdering vanous decision poiris ang arrival points, whera . * 5
pecple are vealking and where are they wolking from/20 as wel as 4 ]
where thase is conflict with primary vehicls routes, This informs :
the waylinding strategy snd fulure luggtions of sigrage.

Primary padestrian movement with North Perth is axial, given
the oriantation of Frzgerald Street, Angovs and View Stroeess.

As with mast of the town centres, pedestrian activity decresses
when exitng the tewn centre boundary. However ere are some
barmers to pedestrian accessbility on Fitzgerald Swreet, givan the
lack of crossing opportunities and volumes of vehicle traffic.

Petiesingn mowemernt is supported by & heritage walk st various
pairts of nterast aiong the way, particularyy through car parks and
laneways. Key desite lings connect Angave Street with View
Street through the car park behind the Rosemount Heotel.
Movemert through tha North Perth Plaza is also a popular cnoice.
Movamert is also popular through car parks imajor armval
paints), mid block links and arcades, Meandering through car
park requires some formalised safe area for pedestians 10 walk
1 strenglien canneelicns’,

The Nerth Perth Town Centre has a direct connection also 10
surrgunding parks 2ast-west and north-south. Vincent Street is
considared somawhat walkable, with on sireet parking providing
2 puffer batween velusles and pedestrians, making Myda Park an
accessible destnation.

KEY

— Primary Vetvche Movement © Transtation

- = StcondaryvehcleMovement @ Main Bus sicp

e Frimscy Padestriar Mavement o Parking
o a s Stcondry Pedestran
Mavement

w= e North Perth Heritage Trsil
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William Street
Place Character

The William Street Town Centre is

an extension from the Northbridge
Cultural Precinct. The look and feel
of the grungy and colourful cultural
heart bleeds into The City of Vincent,
without pause. William Street is
unique extension of China Town,
preluding to strong Asian influence,
food and culture, resemblant both in
built form and public spaces.

The William Streat Town Centre has a unique place character and
85 such is partially represented by the adscentimagery.

Side streets are populated by murals which further add to the
02 place character of William Street.

William Street Town Centre is categorised by its Asian
0 4 influence, including eateries, supermarkets, retailers and
other businesses. Signage is often bilingual

Tu Do Park and the Vietnamese War Memorial provides
a unique green space which anchors the Town Centre,
adjacent to muitiple mature fig trees

Colourful parklets and poles add to the colourful palette of
the Town Centre.

47
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William Street

Destinations

The following plan highlights the locations
of key destinations and land uses that are
considered major draw cards for the town
centre. This enables us to understand
where people are going, coming from

or arriving into. At street level this will
translate into wayfinding signage specific

to the town centre.

Community Venues

— Parth Mosque
~ Sakation Army

Il Entertainment /
Food and Beverage

I Retail / Commercial

I Sports Venues

~ Robartson Purk Tancis Centre
HBF Park

|

Education
—  New Fngland Cobege
. Open Space

— Robertson Park
« Stuart Stree: Reserve
- Tu Do Park
— Birdwood Square
— Weld Square
— Hyde Park

Walks

— Wetlands Heritage Trail

Public Transport

— Perth Train Staton
— Biue CAT Bus

Surrounding
Destinations

-~ Perth CBD

— Northbridge

— kEast Perth

- HBF Park

~— Swan Rver

— Optus Stadium

— Bolmont Fark
RAC Arena

x
m
<

Bus stop

50}

Pubéc Toilets

Prayground

Civic Buldaing

Parking

\Wetiand Trail

Town Contre
Boundary

| V. ©0 %60

‘ Stuart Street
eh_«vn Playground
. St
o
L.
.
e
.
' 4
- /
-~
~ .
~ e
~
.~
- ~
: -~ g
3 ~
~
e~
~
-~

ﬂdwo“ Square
“Playground -

ot/ (X
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William Street
User Movement

William Street is a hyper active town
centre, with a seamless connection
to the CBD via Yagan Square. As with
other town centres it provides a good
pedestrian experience, with need for
wayfinding and signage to improve
connectivity.

The pedestrian movement diagram adjacent, highlights the
primary &nd secondary pedesirisn routes in comparizon to
vahicuiar routes (primary and secondary), observed from site
visits and general user analysis. This informatien iz impornant

in cansidering vanous decision points ano amival points, where
pecple ara vealking and where ara they walking from/to as wel as
where thare is conflict with primary venicls routes, This infarms
tho wayfinding strategy and futurg locations of signage.

Alike other town centres, the primary padestrian movament
natworks with the Wiliam Street Town Centra sre axial, given

the linear composition. There are graat connections east west
into side streats and ong Newcastie, Forbes and Brisbane
Straets. The east west connechions aré IMportant as they provide
connections 1o nearby green spaces such as Weld Sguare snd
Roberison Park via Stuart Street Reserve. Hertage and culture is
also prevalent within ang around the 1own centre, enhancing the
pedestrian expenence

The City of Parth's wiyfinding signage stops at their respective
v contre boungary (Newcastie Street south), thus further
wayhnding is neaged within The City of Vincant to draw

paople north towards the town centre and (0 other walkable
dastinations. Pedestrian activay ang amenity drops off narth of
EBrisbane Street, which is a critical connection that could provide
an enhanced green link 1o the Beaufort Street Town Cantre via
Fyde Park and Mary Strest

KEY

— Primary Vehicle Movement

- - SecondaryVehale Movement

w—  Primscy Fedestnan Movement

Secondary Pedsstrian Movement

° Train Sration

o Main Bus stop

0 Parking
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Case Study:
Place Identity Barangaroo

A good example of a precinct transforming
its place identity is Barangaroo in New
South Wales. It was transformed from a
disused container terminal on the edge of
Sydney's CBD into a spectacular 22-hectare
waterfront precinct.

The NSW Government created a Barangaroo
website (www.barangaroo.com) specifically
to advertise it and promote it as a place to
meet, work, live, eat and relax, creating a
unified place identity for it.

The website pravides users with the fcfowing information amaong others
1. Whatg'on
2. Seeand Do
3 Eatand Drink
Things to do
& Gelling there
6. Barangaroc Informanon

Barangaroo is a place to meet, work, live,
eat and simply relax. —

THE BARANGAROO PROJECT l

SEE AND DO

g

THGS TO 0O

THE PLAN=

WA ANUARCO AN T CAO A TR vy YOSy A A ANLAR D Ty WA

The creation of Barangaroo is long term. When complete,
Borongarco will occommodate more than 21000 workers and
residents. and host thousands of visitors eoch day SoumD

ACKNOW LIDGIMNENT OF COUNTRY
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Case Study:

Developing a place for people

It is necessary to consider the evolving
relationship between the public spaces
and commercial imperatives of tenants
and visitors.

A balance between placemaking and
advertising needs to be curated to
minimise the impact on visual amenity
and the user experience.

L
JULRLLE: 1T|

ettt dhdh it

The Role of Placemaking

Placemaking is an overarching and troad initiative
surrounging the recreation and activation of spaces into
imviting and vibrant areas 10 re-establish a sense of placs
and reconnect people with their environment,

They can consist of temporary activation of dermant or
unused spaces, curated programing of spaces that create
avents or reimagining of old ana forgotten environments
Ike buldings, lane-ways and open spaces.

The process of placemaking seeks to reinvigorate the
wvibrancy of 1ne public realm and restors the pride and
connection of communities to the places they ive

Goced placemaking cutcomas have shown 10 attract more
visitations and increase the viability of places, streets

and pracincts, creating commercial invigorauon and
entrepreneurial opporiunities.

If

The Role of Advertising

Norn Paren Town Cantre ’
Advertising plays an important role in gengrating revenue

uses place markers to

. prowvide more information £ oy
for tenants by promoting events, attractions, retal 10 passers-by ana those :
\ s - usng the Nerfage walle. -
offerings and/ar products. Well-placed and well-exacuted R otioss the G6erto ot B a
advartising can lead to great consumer experiences and explore further and learn i QiﬁQE E

more about the Town

could give visitors naw ideas that potentally transiata into Contre's Metoels fabito

mare visits, contributing 1o a more viable and desirable
precingt

13

Baad The ey o

However, a location can suffer from advertising overload
that impacts the physical amenity of a place

Places with a high level of adverusing can have the
opposite effect and diminish the experience for visitors
whe assuma thay are in a public space

Visual amenity in public spaces is generally cherished

by users who valus the natural character of a park and Sunikis to the above, b

Boagtar: Sweet features a

open space and not averpawsred by the intrusion of large marker 10 entice peopks to
advartising elements. This is not 1o say that creative and stop and have s selfie with
. SuUblC Art, Wndst not usad in

gocd design can't strike a balance between advertising this example, DR codes con
further contribute to place

and placemaking cutcomes,
ENOSIR0CE, EFNING 510N 6YE

nmple and provating more
INormation via smart phone,
particularly 10 promote some
of 1ha 165al busnesses n he
a8 and plates 10 boe

Using existing City asseis like banners along SBR and Fitzgeraid Streers tor welcome signage or placemaking to promota the 1own centres
Integrating signage is a key to make the most of existing oppartunities
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Case Study:
Dual Language Signage

For reconciliation and honoring the cultural
heritage of a site, there is the opportunity
to develop a hierarchy of singular and/or
dual-naming for key locations that could be
incorporated into the signage together with
Aboriginal artwork.

City of Whittlesea
Gateway Signage, VIC

Welcome gateways inte Tha City
acknowledges the traditional owners
of the fand, accompanied by a
traditional welcome in their language
and indiganous artwork

Swan-Canning Riverpark
Interpretive Signage

Point Walter, Bicton Baths, Heathcote and Brentwood, WA

Weicome panels depict @ach location’s
traditions! Aporiging! name and story
irespectvaly), Djoondalup (place of white
sand), Kwoppa Kepa (beautiful water),
Kooyagardup (place of the big nose frog) and
Kashtj-ngart Keondaam {dragonily dreaming)
Accompanying the interpratation is a tracitional
weicome in language, and quotes from
Whadjuk elders

Wiradjuri language signage

Patkes and Forbes hospitals, RSW

Mali Marambir Ngurang: to make better place
Lachlan was a project of the Lachlan Health
Servica Culture and Arts Frogram, coordinated
by Arts OutWest at Parkes and Farpes
hospitals

The project involves key directional signage
around the hospitals wraten in Enghish beside
the Wiradjun interpratation, which is then
rranslated back into £nglish. The project aimed
10 make the hospital spaces more wiing, less
daunting for Aponginal pecple.

Medical
Imaging

Veaagizu Mulunma

To soe tnaide

rece
4

th)e

o

Wirrinyabang
Ngurang-gu
Plesce for- big sleep

Mo vex reception
0 vt the Mactusry

Oral
Health

Waluwin Ngaan
Mlealthy mouth

Plewie see reception fur
ApOowTnts oF 05 Vit
Patients in the Ormi
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Case Study:

Integration with Technology

The following case studies are
opportunities that the City of Vincent
may implement to enhance the
amenity and acitivity of the city.

Smart Phones

Developments in siart ghone capabilities and sofoware may
offer agditonal fayers of wayiinding for audiences navigating
precincts

Ag smart-phone mapping techno'ogy becomes more ubiquilous,
access 1o detaded journay planmng and navaton services will
maan less reliance on physical signage

The raiationship between the digital and physical worlds wil

bacema more enmeshed and responsive 10 ndwidual naeds

Barcelona, Smart City

Listed in Eurape's top five ‘smart’ cities, Barcelona offers a
comprehensive. city-wida program 10 provida users with [ocal
information,

o experiance a virtual Barcelona through the physical cne
users may access digitel content at nUMErous 3 85 poinis end
through various contact-less technologes including NFC (Near
Field Communications) and QR (Quick Response) Codes

By integrating technology into the urban infrastructure, the
dissemination of information will became ubiquitous

Barosbona ‘Smant Coty’ Neartiehd Commumnioason INFC) in situ v smsrt

phones. Source: Mg Mlameva barcelona < sorfactless/on

QR Codes

Accessible via 3 smart-phona’s connaction to the internet,
enabling great opportunities 1o integrate onfing mobile
technology with municipal signage. This is especially relevant
wath the development of cultural and hentage walks araund the
municipahity,

Quick response (QR) codes can be integrated onte physical
signage to take ysers to online content which supports the on
site messaging, it is important 1o consider what informaton
will be housed online, Opportunities inciuda.

— Online walking trads (e.g 2 Historical Walk’)
Translated sign information for toursts

Links to onling waylinding for seascnal avents,
- Audio versions of informaticn for people who ara blind and
have low wision, cegnitive and intallectual disabilities

Links to infarmation which ragularty updatas/changes thus
should not be included on more permanent signage, which
could include timetables for the use of parks and reserves by
8pOrting groups

It is important to remamber the and user's experiance whan
including GR codes on signage. Ensure that the onfine
resource provides them with yseful information beyond what
is already svadable on the sign. Similarly, using & QR code to
simply link 10 a councd wabsia is not overly halpful for users
and should be avoided.

Consideration should be given to ensure online resources are
sutable for viewng an mobile devices, Responsve wabsites
whnich have been specifically gesigned te be viewed on mobile
davicas work best - as opposed 1o mobile apps which are
talored to one particular platform le.g. 1Phone apps). Links t©
wabsites using Flash tachnology should be avoided as they are
not supported by iPhones or iPads.

We recommend adding OR codes to signs using laser-cut vinyl
s0 they can be easlly removed ang/or replaced as required

Caty of Amstevdam’s signs linking OR Codes to the ‘T Amaterdam’ mobile sop
Source: waww -mcr.sp:cl.cvmann.:om.’mog’pbslg-umu: a-Gdierent-
Amatordam

Near Field Communication

Near Fald Communication INFC) is a form of contact-less
communication betwaen its electro-magnetic field and
devices like smart-phones in creating opportuniias for users
10 access tools and information to ad ther proposed joumney
NFC technology allows users collect information wiralassly via
smart-phone” through a close proximity transaction

By integrating NFC throughout the signage family, users can
Qain access 1o valuable audio/visual tools that will aid their
journey

In essence, NFC can be used in Wwrning smart-phones into
educated tour guiges. and visitors may see and near ralevant
information about what they're looking at

This enables a non-linear path for self-guided tours and offers
extra nformauon for those wha saek nt

*Note: Apple Phone § and above can read NFC 108 With an spp &nd the latest
Pnones - iPhone X5, X5 max and XR can read NFC tags without needing to
BoWNOad a0 A0 AN The 18%09% Anoroid sMmartphones can scan NEFC wihaut an
App but there are a few older modsis that da not support NFC. This may provide
FCCESSDNty MABNONS 4N SNGUM DS MANIOIAS NG CONMDH &I bators
wbagrating this tochaology

More information may be found at
WO DM DARECOMMURIC SUON O O M- 1 W or ks Htmd
hitgd/wwwatowordd.cominic-phones-list/ #ramoured

RIGHT hiae
RIGHT

A person tapoang their smart-phone to s NFC
enablod advertisament

Augmented Reality (AR)

By the end of this decade AR will be ambedded into most
smart phones and will change the way we view and receive
information, Wayfinding is one such practice that will benefit
greatly from 3 mare intuitive and IMmersive user sxperience
Google Maps has begun testing & richer AR axpanance
uSes visual prompts 1o gUIde users through spaces.

Augmented reality may improve functional vision in peopie that

are blind or low vision by tranglating spatial intormation ino

colour-cogded, nigh-contrast v
may also be used 1o give objects and/or areas the ability to
have simple 3utic Cues

1Sual pattarns, Audio prompts

Source MLOS /5600 0r g/ QI arway hNaINg-ap0S
Phone Time Machine', Brother and Sistor for the Museun of Londen

Digital Heritage Applications

With an ever increasing uptake of smart phones, digital

Histonc and mterprative story telling has developed quickly

over the last Yéara

The project by Brother and Sister (London) for the Musaum
of Langon, utihses sugmentad reality to composite archval

photographs over raal word locatons via an Fhone

application. This has brought histoncal London 1o hight
and SNCOUragsas users 1o axplore the city and its history in an
£NQagIng and IMmMEarsive way.

This & an interesting axampha of how Tha City's many cultueal
and hertage stories could be revealad without the need for
physical clutter kke signage
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Identification
Signage

Based on the site walkthrough and
desktop analysis, the following
recommendations have been made
for each signage functional typology.

The City only has few examples

of welcome and identification
signage at gateway locations.
Certain identifiable public artworks
are associated with town centre
gateways and resemble entry to
town centres. There is opportunity to
create consistent welcome signage
at all major gateways.

Recommendations

— Introduce City wide welcome signage at all
gateway locations and update existing welcome to
be consistent with new signage and branding

- Formalise town centre gateways with

complementary signage and wayfinding and
collocate with public artwork (i.e. The Beaufort
Street Sign in the Beaufort Street Town Centre)

— Integrate signage into existing infrastructure
where possible (i.e. banners along Fitzgerald
Street and SBR).

— Consolidate signage typologies to only include the
necessary signs that can be consistent and used
for all purposes.

— Limit the amount of fonts and colours used
throughout Vincent to form a harmonious signage
and wayfinding language.

— Phase out old signage for new signage as per the
wayfinding strategy.

~ Potential for investigating dual naming for Vincent
within signage and wayfinding, using traditional
Whadjuk Noongar place names

Axiord Park on SBR acts as a gateway into the Mount
oz Hawthorn Town Centre and holds The City's Anzac
Memorial. This would be an opportunity for wayfinding

An old City of Vincent Welcome Sign at the Loftus Street
and Leederville Parade intersection. There are only a few
examples of these signs in The City

The City's Admin Centre and Loftus Centre is a gateway into
the Leederville Town Centre. The uniquée sculpture in Keith
Frame Reserve provides an identifiable marker.

The Rosemount Hotel acts as the northern gateway to the
04 North Perth Town Centre. Banners along Fitzgorald Street
provide oppartunities for welcome signage.

Old Aberdeen Place is a gateway into the Pickle District and
the various art galleries and art installations. There is an
opportunity here for signage and wayfinding.

The Beaufort Street Sign is an iconic artwork that acts 8s a
06 gateway marker 10 the Beaufort Street Town Centre.
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Vehicular Directional
Signage

The majority of signage within The
City is designed for vehicles and car
parking. These signs vary in design
and composition, depending on age.
There are also some instances of
community destination signage.

Recommendations

— Consolidate the amount of signage typologies
to only include the necessary signs that can be
consistent and used for all purposes.

~ Limit the amount of fonts and colours used
throughout The City to form a harmonious sign
type for vehicles,

Car parking signage is popular within The City of Vincent,
there are many variations of this sign directing cars to City
managed car parking areas.

Most signage is high on street and lamp posts. There are
examples of community destination signs (biue) which
differentiates from The City's typical maroon street signage.

— Install welcome signs suited for both pedestrians
and vehicles at major gateways to The City and
town centres,

— Prioritise signage for pedestrians over signage for
vehicles and parking.

-~ Integrate pedestrian signage onto existing vehicle
signage (particularly on larger poles).

-~ Phase out old signage for new signage as per the
wayfinding strategy.

—
‘ Perth City .)“.2 1

Another variation of car parking signage, which directs
vehicles 10 parking areas with the total amount of bays
available.

Wayfinding signage to the Loftus Centre located on a power
05 pole at the intersection of Oxford Street and Richmond
Street.

State directional signage to Perth City via Charles Street.
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Cyclist Directional
Signage

Due to the lack of direction and
information for cyclists, there is an
opportunity for cycle wayfinding
signage particularly on paving and
existing infrastructure (i.e. poles
and bollards). This will enable the
formalisation of cycling routes.
Whilst existing signage provides

a consistent language, colour and
symbols, identifiable, it appears ad-
hoc.

Recommendations

— Consolidate the amount of signage typologies
to only include the necessary signs that can be
consistent and used for all purposes.

~ Limit the amount of fonts and colours used
throughout The City to form a harmonious sign
type for cyclists.

~ Arrows on signage should be used for direction
of movement and not to point to various elements
(cycle paths, roads, shared paths etc.)

~ Formalise key cycle routes within The City via
a cycle maps trall that maps out key routes and
identify where repair stations are located.

-~ Continue the investment in Safe Active Streets, but
also let people know they exist, by signing them on
maps and wayfinding throughout The City.

— Replace faded cycle signage and wayfinding on the
paving, and create more paving signage and line-
marking along routes so that cyclists do not need
to rely on a map.

~ Introduce City branded cycling wayfinding which is
consistent across The City and easily identifiable.

— Consider integrating recommendations into The
City's Bicycle Network Plan.

Old pavement signage, allowing for cyclists to ride on the
footpath, This type is now redundant as of 2016, now cyclists
are allowed to cycle on all paths.

Safe active Streots are marked on road with blue and white
o 1 paint. These signs not only alert pedestrians and cyclists but
also drivers that the road is shared by all users.

Main Roads WA cycling signage, showing distance to key
destinations, However, no cycle path is marked on road.
These signs are not installed by The City.

The City has multiple bike repair stations scattered along
cycle routes and within public open spaces. These provide
great incentive for people 10 cycle.

Destination bicycle signage located along major PSP cycle
routes (along the freaway in Loedervilie) 10 direct cyclists
north and south.

Signage pointing 10 the cycle path to guide cyclists to ride
06 within the designated area.
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Pedestrian Directional
Signage

Pedestrian signage is limited,
inconsistent, outdated and
sometimes located outside of town
centers. Where there are instances
of pedestrian wayfinding, language is
simple and effective although some
pedestrian wayfinding is introduced
by private operators. There is an
opportunity to create a style unique
to The City.

Recommendations

~ Consolidate the amount of signage typologies
to only include the necessary signs that can be
consistent and used for all purposes.

~ Limit the amount of fonts and colours used
throughout The City to form a harmonious sign
type for pedestrians.

- Increase or introduce appropriate signage
typologies for different needs (i.e. for pedestrian
movement to train stations).

— Prioritise signage for pedestrians over signage for
vehicles and parking.

~— Formalise key pedestrian routes and trails within
The City (cultural walks) via signage. Important
for these trails to link up various town centres (if
possible).

— Continue the investment in Safe Active Streets, but
also let people know they exist, by signing them on
maps and wayfinding throughout The City.

-~ Replace faded, damaged pedestrian signage and
wayfinding on the paving.

— Introduce pedestrian wayfinding and signage at all
key decision making points as well as gateways to
town centres, to connect people to destinations
but to also provide stronger connections to other
town centres,

Pedestrian directional signage to train stations with time in
minutes located at the Perth Oval. Wrong form of signage
with the use of long cantilevered form,

Shared paths also fealure on paving signage with directional
arrows pointing towards the Leederville Town Centre.

02 amenities, such as toilets,

Pedestrian wayfinding exists also to direct people 1o public

Walk & Ride This Way wayfinding signage is randomly
scattered throughout The City on footpaths. However these
have faded and are hard to interpret.

- Nt

Located at the Loftus Centre Library, pedestrian wayfinding
directs people to various buildings within The City’s Admin
Precinct,

Pedestrian wayfinding on ground surfaces. This example
formalises the car park connection between Angove and
View Streets in North Perth Town Centre.
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Regulatory
Signage

A significant majority of signage is for
regulatory purposes, mainly for on/
off street parking. In some instances
these are grouped together providing
multiple regulations in one location.
This is sometimes confusing. There
are instances of dog signs and local
laws, which are often vandalised

or damaged. Different variations
represent ad-hoc installation of
signage and wayfinding.

Recommendations

— Consolidate the amount of signage typologies
to only include the necessary signs that can be
consistent and used for all purposes.

~ Limit the amount of fonts and colours used
throughout The City to form a harmonious sign
type for regulations.

— Need to consolidate signage and information
and clarify messaging in an easy to understand
hierarchy.

-~ Need for simpler methods to display detailed
signage (local laws or dog park locations), and
remove/phase out old and damaged signage. QR
codes could be used in this instance.

— Prioritise signage for pedestrians over signage for
vehicles and parking.

~ Integrate pedestrian signage onto existing
regulatory signage infrastructure (particularly on
larger poles and parking machines).

-~ Phase out old signage for new signage as per the
wayfinding strategy and use QR codes to display
detailed information, keeping signage simple and
easy to understand.

OU)
!

MOUN

e wim

IN RIGHT
. OF WAY

No stopping signs particularly evident in laneways or on

Complicated signage groupings provide a variety of parking
01 verges combined with street/lane signage.

restrictions sometimes for particular days (events).

In some open spaces, signage is provided 1o describe local
laws included dog restrictions and fines associated.

Ticket parking machines aiso include signage poles 10 alert
04 drivers and pedestrians 10 parking stations.

Residential Parking zone signage adjacent to town centres 10
alert people that parking permits are required.

>

WITH TICKET

L AVENUR CAN PARK

{ GOl FIRST HOUR fRet

. TICRET PARKING
L8 -

A PO RN

O —— -

! vouis meeo 1 som vour nexer

welcoming signage. Some indicate different messagas with
vanety of fonts, some hard to read (condensed font).
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Mapping

Mapping signage within The City is
limited. There are only a few located
within The City, representing the
disconnect between town centres
and reliance on mobile phones for
directions. Where found, mapping
was either in mural form or damaged.
Presents an opportunity to introduce
a consistent City wide wayfinding
mapping system for pedestrians and
cyclists.

Recommendations

— Consolidate the amount of signage typologies
to only include the necessary signs that can be
consistent and used for all purposes.

~ Limit the amount of fonts and colours used
throughout The City to form a harmonious site.

- Create a consistent City wide wayfinding mapping
thatincludes mapping to help navigate to
destinations and other town centres.

- Prioritise signage for pedestrians over signage for
vehicles and parking.

— Introduce mapping signage at all key decision
points and pedestrian arrival points to town
centres to enable connections through town
centres as well as to other town centres.

~ ldentify where bore water irrigation is used within
The City to ider where f e mapping signage
may be affected and weathered.

~ Phase out old signage for new signage as per the
wayfinding strategy.

Art piece at the entrance to the Beatty Park Leisure Centre,
which features a condensed/simplified map of The City of
Vincent, highlighting various key bulldings and landmarks.

A damaged sign (w/map) with in Robertson Park, detailing

04 the Wetland Heritage Trail which details the location as Lake

Henderson with the traditional place name (Boojormelup).

Charles Veryard Reserve features the mapped Wetland
oz Heritage Trail, The sign, affected by bore water irrigation,

features a map of the trall from the Swan River 10 North Perth,

Heritage signage is featured within the pedestrian plaza of
the Mezz shopping centre. The map shows the location of
key landmarks and historical places,
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Signage Colour
& Layout

Signage throughout The City is
varied in style and layout as it has
been designed/installed ad-hoc.
Hence, the look and feel of signage
is dependent on age and period of
which they were installed. Some
signage has been vandalised or
faded. However most signage uses
The City's key branding colours
(green and maroon).

Recommendations

— Consolidate the amount of signage typologies
to only include the necessary signs that can be
consistent and used for all purposes.

~ Limit the amount of fonts and colours used
throughout The City to form a harmonious site.

~— Create a unified look and feel for the signage
system that includes different signage typologies
for all purposes.

— Incorporate and integrate The City's new branding
identity into all future signage.

— Replace heritage plaques in The City that have
been weathered or damaged, with more robust
materials.

— Phase out old signage for new signage as per the
wayfinding strategy.

An example of an old sign in the North Perth Town Centre,
designed similar to Welcome Signage identified.

A damaged/weathered heritage plague located at Moir
Street in Parth, detailing the heritage Award of Distinction for
Brookman and Moir Streets which are State Registered.

The City maroon is a dominate and consistent colour in street
signs throughout The City. They also feature suburb and The
City logo.

The City has vanations of signage within open spaces,
dependant on age. Signage is simple and uses contrasted
colours.

-

The City has some variations of pedestrian safety signage, to

indicate sale zones, The signs are coloured by The City main
colours and feature simple language.

Alternative signs are coloured in The City green, 1o
differentiate with straet signs, thare are not many of these
examples throughout The City.
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Passive Wayfinding

Passive wayfinding is treated in a
variety of ways, either marker or
unmarked. Most wayfinding within
The City is passive and determined
by footpath locations and/or murals.
Some connections are marked by

painting on paving and roads (artwork

or formal crossings). There is an
opportunity for more consistent

approaches to passive wayfinding by

integrating it into The City’s quality
footpath environments.

Recommendations

— Consolidate the amount of signage typologies

62

to only include the necessary signs that can be
consistent and used for all purposes.

Limit the amount of fonts and colours used
throughout the Vincent to form a harmonious site,

Leverage The City's extensive public art network
and collocate passive wayfinding City wide. This
should also be integrated into the various heritage
and cultural trails.

Use passive wayfinding techniques to direct
people along desire lines or to key destinations. It
generally can direct people in areas where there
are no or minimal mapping or active wayfinding
(directional arrows).

Passive wayfinding can formalise informal street
crossings (i.e. across main town centre streets)
and provide a protected zone for pedestrians
within car parks.

Passive wayfinding can be useful when anchored
by public art.

A greater focus should be placed on passive
wayfinding and how this can be enhanced
throughout The City.

connecting destinations.

Passive wayfinding is also evident in William Street with

painted lines connecting murals either side of the street,

people informally cross here,

Passive wayfinding in North Parth connecting two streets
through a car park. Formalises a key pedestrian desire line

Beautort Street Town Centre features coloured paving and a
spilled paint line which acts as a wayfinding along Beaufort
Street and into laneways, the colours continues cross street,

A popular padestrian connection connecting Vincent Street
to the Leederville Parade car park, formalised by a crossing
through the laneway. The car park is a major arrival point.

Wayfinding is limited in the Pickle District but connected
by markers on tha footpath provide connections along Old
Aberdeen Place adjacent 1o the sculpture walk,
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Active Wayfinding

Active wayfinding signage within
The City is limited however there
are many opportunities to integrate
active wayfinding into the town
centres. Active wayfinding is best
located with gateways and at key
pedestrian and cycle arrival points
into the town centres.

Recommendations

— Consolidate the amount of signage typologies
to only include the necessary signs that can be
consistent and used for all purposes.

Opportunity for active wayfinding signage on SBR in Axford
Park or further west towards the car park at Fairfield Street
intersection, near artwork.

The pedestrian bridge over SBR also provides opportunity
for welcome signage for vehicles arriving into the Mount
Hawthorn Town Centre,

There is no active wayfinding on walkable connections

between town centers (particularly Mount Hawthorn to

Leederville Town Centre).

~ Limit the amount of fonts and colours used
throughout The City to form a harmonious sign

active wayfinding typology.

~— Provide directional signage at all main decision
points.

~ Collocate with town centregateway artwork and
public art to direct people and guide them into the
town centres.

~ Strong emphasis on implementing active
wayfinding for key pedestrian and cycle paths to
connect town centres together, formalising various
trails.

The Mezz Shopping Centre has its own waylinding
integrated into the paving to direct people up Flinders Streot
from SBR into the Pedestrian Plaza.

The historical precinct in North Perth is a destination, whilst
there are makers outside aach bullding, active wayfinding
could formalise this and enable better connections.

Leederville Town Centre has multiple gateway locations,
Active wayfinding is neaded and should be collocated with
key antwork.
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General_ Recommendations
for all Signage

—
Legibility

- Ensure signage is always free of visual obstruction like

overhanging vegetation and street furniture.

~ All colours combinations selected for the signage system

should achieve a contrast level of 70% and over. Some
colours selected for regulatory symbols don't aid legibility
of the information.

~ Consider the inclusion of wayfinding 'heads-up’ maps (these

are great aids of navigation) for pedestrian wayfinding
signage or consider a digital mapping alternatives (QR
Code or AR). Existing signage does not include them so
the wayfinding system could benefit from the inclusion
of mapping by using these sign typologies at main nodal/
arrival points to ease navigation,

- Consolidate regulatory information into other signage

typologies and technologies (QR Code) to avoid signage
clutter.

~ As a variety of signage throughout Vincent has been

designed and installed ad-hoc, a clear and consistent
direction on all future signage is required.

Coherence

— Provide directional signage at all main decision points.

— Create a unified look and feel for the signage system that

includes different signage typologies for all purposes.

— Provide a clear overview of signage typologies, their use

and purpose to facilitate detailed implementation.

~ Future signage and wayfinding needs to be cohesive across

The City, whilst addressing the individuality and unique
character of each town centre. This can be done through
the signage hierarchy (primary, secondary, town centre
gateway etc.).

— Any name signage for parks should be consistent with the

park classification as outlined in the City’s Public Open
Space Strategy.

Cultural Recognition

~ There is a great opportunity to embed The City's

Aboriginal Heritage Trail project into the signage and
wayfinding strategy and signage design, this would require
consultation with the relevant cultural consultant for

Wayfinding Strategy process.

— Wayfinding signage should speak to the heritage, movement
and place identity collectively, this can be strengthened
by formalising heritage, art and key movement (walking,
cycling) trails within The City.

Accessibility

— Signage should cater for all, especially those who are new
to The City, whilst providing a sense of attachment and
belonging to the place.

— All colours combinations selected for the signage system
should achieve a contrast level of 70% and over. Some
colours selected for regulatory symbols don't aid legibility
of the information.

Flexibility

~— Flexible signage design can be tailored to suit future
investments and opportunities within The City (such as
the locations of e-bikes and e-scooters pods and share car
pods).

— Create new signage typologies that allow flexibility for
different rios or needs (Pole mounted panels, wall
mounted directional, surface graphics etc).

— Enhance and celebrate passive wayfinding within The City
- visual ques enhance wayfinding without need for signage
infrastructure.

— Increase amenity along key routes between town centres,
this includes roads which are identified as key connector
but an uncomfortable walking or cycling environment.
Higher amenity combined with wayfinding promotes
activation and movement.

~ Integrate wayfinding into future potential initiatives and
works such as reduced road speeds and widened footpaths/
cycle paths.

Maintenance

— Phase out existing and old (worn or damaged) signage once
a consistent typology is provided

~ Investigate where bore water is used within The City to
identify where future signage may be affected by staining.

— Explore a more robust signage materials for heritage
plaques, so that they can be replaced over time.

Branding & Indentification

— Incorporate and integrate The City's new branding identity
into all future signage and wayfinding, including colour,
typography and secondary graphics (angles).

— Town centre identifiers should be incorporated into the
appropriate signage and wayfinding (colours, materials and
form) hierarchy to formalise the identification for each town
centre, so that The City can provide future guidance to town
teams when collaborating with The City on future works or
events,

— Assigning a colour for each town centre could enable the
creation of a unique identity for future signage, which can
be integrated into signage design. This is to be confirmed
with The City's current work with the relevant Town Teams.

Movement

— Formalise walking and cycling trails as an important part
of wayfinding within The City, so that they are used not just
for events. This will involve integrated the rel trail
information into mapping and wayfinding signage, so that
people can access them informally.

~ The Vincent Street and Leederville Parade intersection is
as prime location for an entry feature into The City as the
site identified as a gateway to The City and Leederville
Town Centre, and leverage future initiatives to lower vehicle
speeds along Leederville Parade. A strong entry feature will
help to change driver behaviour and achieve the desired
lower vehicle speeds.

Funding & Contribution

— Percent For Art Policy could include contribution to The
City's wayfinding and signage program or investigate other
ways development can provide contributions to wayfinding
and signage within the city (condition Development
Applications)..
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Signage
Opportunities

Below is a summary of potential signage opportunities based on preliminary site analysis and user experience. Majority of signage opportunities can be integrated into existing
infrastructure or places which supports a high volume of pedestrian activity. These are general observations and are subject to change as the strategy is developed.

Co-located with public art

4.1 Paving and poles (cycle trails) L1 ¥4 Paving or bollards (pedestrian trails) Lamp posts or poles

1 =90 Blank walls
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04
Proposed Signage
Typologies
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Signage Functional
Typologies

The City's signage system has been

categorised into four sign types

based on their primary purpose I N T
to aid information hierarchy and

content design. It is also possible

for signs to be multiple functions at
once. Identification Directional Informational Regulatory Interpretive

. P indicates whare users are Diirects users to destnations b niorm users whnere they are Reguiatory signs informs Cultural and
An interpretive layer may be ‘ ¢ Hledes ¥ B ¥ GuiEory signs af t
and where they have arrved. the use of arrows or panel blades what tacilities could be found on users of operational and satery envirgnmental site
lntegratEd as a fifth sign type into Igentification signages s primarily (fingerboards) pointing tawards sie ta halp them decida where nigrmation, codes of conduct Sxpenences
' wsed ta identify places and the route to fallow 1o get there, they should go. and site operations including
the signage system. ’ : g N bt d
destinations . statutary signage
0ME IGrMatcnal ignags
inclycas directanes ang/or maps ':Q Mo do e allowed signs,
which ara located at armval polnts CCTV in usa smgns

to precincts. buildings or cpen
spaces. It might include some
ragulatory and safety information

i Mo dogs allowed signs
CCTV in usd smgns

Typology Category

a7
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Wayfinding
Signage Overview
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Active Transport
Signage Overview

el mem

300 rem

LT

Bl pwm

1 el i

BB man

Placement Diagram Symbol

Mame

(Active Transport) Pole Mounted Directional Side

{Active Transport) Pole Mounted Directional

lActive Transport) Pele Mounted Linear Map

{Active Transport) Pole Wrapped Linear Map

Funclional Type

DR

DR

DR

]!

Installation

Pole Mountied

Palé Maounied

Pabi Mountied

Pole Sticker

Eetimated Coet (ex GST)  $300- $200 $200- %400 $3200 - 5400 $300- 3400

Purpose Ty providhe Ceclists edth dirglaonal irboreasation a1 or prior 1o diecision Ter paownde CpeBs s with dirgorional inToration o1 or pragr 1o decision palms To prow MG ST OF Bror T GeCissin points To prowde Cpclsts with Girsctional Inormanon 1 oF pnge o decision poins
slong cycling routes alarg cycling routes along eycling routas. ahang cycling reutes.

Location Flaced at or prios 1o inis ans and decision points along shared user paths  Flaced 3t or prior o intarsect = gnddeci

or bikoe lanes

»h points Along shared ysar pa
or Dike lanes

or to imersgctions and decision points along shaned

sar paths

ar pike lames

Flaced at or prior 3o inters

% and Jdecisign pomts 3long sharad Usar paths
OF DIEE lanes

69

Item 5.4- Attachment 1

Page 74



COUNCIL BRIEFING

8 NOVEMBER 2022

Open Space

Signage Overview
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Placement Diagram Symbol

Raserve

MName ldentification Large Identification Small Park Mapped Plinth Trail Linear Map Directional Bollard
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Open Space
Signage Overview
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Placement Diagram Symbol RG1

Code RG1

Name Regulatory Bollard

RG2

Pole Mounted Regulatory

T™W1

Temporary Works

Functional Type RG

RG

'S

Installation Freestanding

Freestanding / Pole / Surlace Mounted

Surface Mounted

Estimated Cost (ex GST)
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1D1 ALTERMNATIVES

Kaya Wanjoo Whadjuk Boodjjar Kaya Wanjoo Whadjuk Boodjar

Reserve Name Two Lined

Reserve Name

Kaya Wanjoo Whadjuk Boodjar

Noongar Naming

Name of Reserve

101 BASE PLATE ALTERNATIVES

Wanjoo Whadjuk Bc

Noongar Naming
Name of Reserve

Opening Hours Opening Hours

Monday — Friday 8.30am — épm s Monday — Friday 8.30am — épm
Saturday 9.30am - 4pm - 000 Saturday 9.30am - 4pm

7

Art Opportunity

The Bridya Elders supported the
possibility of art at the base of the
signage panels having emerging
Noongar artists. They outlined the
process must be Elders-led; this
involves reviewing, selecting and
briefing the artists in collaboration
with the City.

SIGN TYPE

ID1

Identification Large

* Dptions

ASPECT Studios

Item 5.4- Attachment 1

Page 77



COUNCIL BRIEFING

8 NOVEMBER 2022

Context Map
Standards

Reference maps should go

together with

Heads-Up maps to

provide context and connection to
surrounding suburbs/destinations,

it enables the
their location

viewer to understand
within the larger

context of the city. Their level of
detail should be simple and clear.

1ext maps or referer

& maps ara ganeralby used an the

following signage typalogies:

~ Urban mapped plinths

Wal mounted panel

— Park entry plinths

s with maps

Information to be provided

3s posgitioning and naming

Kay Lantmarks, parks and water bodins

Public transport roeu

108

Design Elements

1. "You are here” arca box: it indicates the area displayed

PS

by the heads-Up ma
2 Waking d c
couwdbea
min from its center

facrities near by

mterencas. the 'You are Here symbol

erenca gstances of 15 and 30

This provides the user an idea of other

William Street /

Mount
Lawley

North

=)
Perth

Highgate

Northbridge

N

»
) ‘\
‘l'l.llllllIlllllllll.lllllllllllll Tl

P~

Mapping lock and feel (not to scale

Wiliam Street
Perth

Eramgle of mapping on PORE Parkitanas pleth
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Heads-Up Map
Standards (Town Centre)

The following heads-up map is a guide William Street
only for the look and feel of maps to be
used on signage across the City. For
Heads-up maps, streets or pathways
should be aligned to the position the user
is facing.

Wiliam Street

Perth

Feads-Up maps are generally usad on the fellowing sigrage typelogies

Urban and rarrow plinths

Patk antry phnths
Wal mounted panels with maps

Large/complex facility plinths

Information to be provided

Streets pasitioning and naming
Retail prec

18, parks, landmarks and key facdties (1oliets, | . L. 2 -
' Northbridge
-

plygrounds, ovals, sports courts, Ibrary, public pocls, barbecues,

ater fountains and main taunst attractions

sibie featuras of 5 place

e pathways and major walking paths within open s

connections 1o adacant destinations including pedestrian links

accessible during business hours

— Dog-frendly areas. feature gardens, lakes/wetiands, main beaches

lackouts and other

Car parks and UANSPOI N

— Waking distances and imas

Design Elements

1. Heads

the sig

O radwus of

th text sized 1o

SUCN Of the $122 O 8 "alit

be read from ¢

Cardinal dire na: Positicn the map in the girection the user s racing
using a north symbol for referance
Legeard: Only include symbols shown in the sign

4. “You Are Here' symbol location of user: Usua'ly canterad or

5 andfor 10 min

approximately 1/4 from the bottem of the map. Place

-
-

ing circumferances from its center

5 rernationally recogmse pictograms to identity N ("’
e
vd faciitias . M'u_gpo\?lu
[ ‘ thin the > ~  TAFE

e penmeter of the map relevant R —— 7o Nostalgia o (=)
Placa next to best connecting . 0 Box Museum Gallery
ol = Central

Penpheral dastnations: include in t

destirations not covered n the ar
route ang include walking tm n sign lacation Refar to section

Time & Distance

Mapping look and feed (not 10 scaled Eramgle of mapping o0 PORE Parkitanas pleth

/4
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Identity Signage
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Town Centre
Identity Catchments

The adjacent map should be used
as a guide when deciding on the
colour that is to be used when
placing new signage within town
centres. This is to be used as a
guide only, there may be situations
where signs may extend out of the
pedestrian catchments.

Each town centre has been assigned an identifying colour that
aligns with the place and the City's style guide. Further to this,
the colours used have considered the signage systems used
by surrounding Local Governments. The use of red for William
Street not only reflects the existing infrastructure and culture
but also the colour identifier used by the City of Perth.

KEY

. 400m Padestrian Catchiment

o Train Stavor

ity Boundory

. Mount Hawthorn
@ Locdoniie

Tha Pickie Diatnict

North Perth

William Strest

Beaufort Street

Glendalough
Station

The Pickle
District
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Town Centre
Graphical Elements

The signage for each town centre
is represented by a unique pattern
and colour. This is inspired by

local buildings and landmarks 0¥g$3 E
within their boundaries, and by CENTRES
conversations with those who use
the space about what each town
centre means to them.

MT WILLIAM BEAUFORT
HAWTHORN STREET

Each placemaking element is graphically abstracted, creating
a sinking new pattern that will become an integral part of the
specific town centre's Jook and feel, adding tothe

wayfinding experience and enhancing the sense of place. For
example, the industrial warehouse built form of the Pickle Cirnaty's Cackatoo featmmrs Heritage Saw Teoth roats Lamps Curcidar elements Pavemsnt markings Lesternlie St
District has been caplured through a sawlooth geometric
pattern. Each town centre has been assigned an identifying
colour that aligns with the place and the City’s style guide

Further to this, the colours used have considered the signage
systems used by surrounding Local Governments. The use of
red for Wiliam Street notonly reflects the existing

infrastructure and culture but also the colour identifier used
by the City of Perth.

,/

Carnaby's Cockatoo }
designs are indicative
only and may need
further development
ANce an option is chasen
an the fdlowing page

Usity a gnid system Lo creale the shapes

77
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Town Centre
Identity Palette

The City of Vincent Signage family Colour Identity Palette

has been designed as a system to
provide consistency and longevity.
OUTSIDE OF
Consistency: CENTRES PERTH
Thie form, struciure, typography, colours and graphic
elemants romanm consistant atrass all sign typés. This enables

eConomiies of scale i design and manufactunng. I maans
naw sign designs are not reguired each time, ard production
mathads remaim tha same scross the suite in ensuring that
dasign and production costs are reduced.

Consistency also halps in terms of communicating to the
public, Visitors o the City will be sbie 1o idenuly the signs as
benireg pan of the same suite, uniting all Suburos 1ogethar It
also provides a clear, consistent visual language and physical
figrm for all signed locatio

custﬂmisatiﬂﬂ: Town centre colour

Animportant part of tha City of Vincent Signage system is the

alowance for aach Town Cantres 1o ba identified by a diffarent

colour and/ar material,

Each sign 13 desigread to accommadate this change in colour,

there by srsur

7 bath consmstency and customisaton are

achiwved within the one systam.

Outside Town Centres Strategy

Thera may bé situations whore a mappad plisth will bé
implemeantad that is outisde of a town centre catchment. This
should be showen 83 8 base charcosl sign ss shown in the

adjacent dhagram

Exarmpss af Town Caritre calour pasetta apphad 1a D@1

/8
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General Process for the
Creation of Signage

The following diagram is a useful
overview of the signage planning,
design and implementation process.
It outlines the key stages and approval

points and should be used as a guide for

those involved with signage.

a0

Plan & Design

Getinformed by
reading relevant
manuals, branding
guidelines

and previously
undertaken signage
strategies.

Visit the site

and audit all
existing signage
and ascertain

the current
opportunities and
constraints of the
site or facility.

Develop a
signage plan
locating all signs
needed and/or
to be removed.

Prepare messaging
schedules including
key destinations
and locations, site
photos for signage
siting and templates
to provide finished
artwork for tender

and implementation.

0 0:-0-0-

Have signage
costed.

Approvals

Forward draft to
relevant Council
department for
approval.

o

Implementation

)

Prepare finished
artwork and detailed
signage location
plans to get signs
manufactured.

Get signage
installed by an
appropriately
qualified contractor.

Regularly check
signage conditions
and maintain as
necessary or as part
of a maintenance

program.
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Sign
Planning

Creating a signage plan can seem
like a major task, so it's one that
may need to be done as a team. It
will need to consider the location,
type, siting and orientation of each
sign, as well as the information to be
displayed on each sign.

Once created, a signage planis an
ongoing tool to help manage existing
signage assets and future signage
needs. It is used as a document to
return to for clarification, further
adjustment and consolidation

when budgeting for, implementing
and maintaining signage across a
municipality.

What is a signage plan?

A agnage plan is sirmply the collation of all the existing sgns

in & Sie (the signage audit), plus a kst of all the new sONS 10 ba
insialled (signage inventory) and signs to be removed, in order to
schieve a desirad outcome (e ad site navigation for usars)

It is thdy Mashar plan for whare you ane Now 10 wihefe you WwWant to
getto. Itis usually presented on a site plan, showing the location
and orentation of exsting ang new signage. an accompanying
signage audit and mvantary spreadshasts summarisi
signage and future needs. A signage plan should always be
praparad within the cantext of an overall wayfinding strategy for a

particular araa

ng axisting

Once a sign plan has been prepared, reviewsd and approved. it
can be used to estimate costs and o draw up a works program

It can alss form the basis of & stratagic asset managemeant
proagram. I is & guide for sign production and future maintanance,
and can ba reterred 1a reqgularty, especially when developing

A Signage siratdgy that may be implamantad over a number of

yEas

Considerations when planning

There are a number of considerations that need 10 be taken ina
account before praparning your plan. Determining the right sign
far the right lecation reguires an understanding of the hierarchy
of sign typesin the signage famiby, their purposs and whan tousa
thiem

The fundamental principle 1o apply when developing a signage
plan 18 ‘less is more’. Of course, it a sign i1s necessary to meet the
neads of the user ar a facillity, or help mitgate a parmcular fisk, it
needs to be included. Generally though, the number of signs ina
plan must ba kept 10 a minimum

Do you need a sign?

O of the first consgerations should be whather a 5ign S
nxgded at all, or if thar is a Dater way 1l COmmunicata 1o the
audience (Le. via Council’s website so wsitors know before they
go'}l? The principles gutlined under “Visual mpact’ in ‘The nght
sign for the right site’ secton of this manual need 10 be applied to
avoid chuttering the open spaces and the public realm

Remember these key principles

— Consider tha site lavel of sarvice (LOS) or heritage value when
detarmning the typas of signage neaded

— Avoid over signing or signage chutier. This may require the
removal of existing signs

— Elmmnate rapatition
Maintan consistency.

— Ensure the duty of care is fulfilled with regard to risk and
reguiatory signage

— Use approved sympols whers possibhe to reduce the quantity
of text on a sign. This also helps to communicate 1o the widest
possible audience
Awond comples infarmation, raduce words and craate concise
Bostive Mssages

— Considger whether the level of signage in the site is
appropnate to the level ol sernce reguired, Think gbout the

broader region and state wide priorities for investment in
nfrastructure

81
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Considerations
when Planning

Consider the needs of the visitors
(visitor analysis)

82

Think about the attractions vegitors have come 1o expariange,
and how signage ¢an help them to safely anjoy these sites
and facilities, &3 well as undersland tha environmental,
cultural ang neritage values of thi site.

Make sura claar directional signage is placed at dacsion
pamts so visitors who may be unfamibsr sith the srea can
orientate themsaalves,

Too much signage can averwhelm and confuse visitars,
and your messages are unlikely 1o be read. Keep it simpls,
and consolidate signa where possible. Remave ald and
UNNECOSSAry Signs.

Use tha information provided in “The nght sign for the right

witee' seclhion of thig document fo make S yOu selact and siie

sipns that are legible, accedsiblée and walbile for visiton and
ther spacifs nesds,

Consider the needs of your partners
(stakeholder engagement)

Some gitas will have a number of partners who contribute 1o
its managemant and should ba engaged in the sign planning
process.

— Traditional Owners
Erl:]ag r the Traditional Owners of the land on which a site is
located in order 1o seek ideas and input & an imporiant part of

thie development of parks and public realm nfrasructura.

For signage, appropriate acknowledgment of Country is
required on enlry signage and approprials interpratation
about Country and Ancestral Stories should be developed
in collaboration with the Bridyas Elders Group via first the
Community Davelopmant Recongiliation atficer at the City

For parks that are undér the care and contral of Go
man&gement boands, the board has rasponsibity for
deivering park and cpen space signage (Including planning

designing, manutaciuring. installing and malntainng signage,

as well as all approvals.

Consider the needs of your site
(site assessment)
= |dentify main antry points to the sita

— ldentity key attractions (eg. landmarks) and lacilities (e.g

teabats, perie areas) for visitors. Consdar where signage
should be placed 1o best communicate the location of these
attractions and facilties

Identify all of the ragulatory messages relevant 10 your sita
Prahibitive regulatory signs should only be used

it they can be enforced under the ralavant lagislation/
regulations,

Identify all of the risk/reguiatory/warning messages within
Wour site

ldentity all of the site's management massages within
your site. This can include opening hours, specific parking
regulations or other site specific information

Cansider it the services the site provides will change in
the near future and engure the longewty of the signage s
appropriate.

Position regulatory and rigk signage at action points to allow
wisitors bime 1o react to the warming Ensure that Hgns allow

the observer ime 1o read belora reaching a pont of decision
or hazard.

Remember that a sign itself may be a hazard. Place signs 5o
that they 40 Nt oDscura hazards or diglract the viewer durlﬂg‘.
hazardous situations. For example, itis often unwise to place
signs on or before comers. or in blind spots on a road/trail.
Congider ongoing maintenance, including budgels for
maintenance and replacement. Sign reduction and
consclidation can halp to reduce these ongoing costs.

Congider what budget iz svailable for signage. For example,
it can be a good oppartunity Lo rafrash aite signage as part of
larger wisitor facility upgrade praject.

Prapare a umeling for the development and proguction of the
signage.

Priority Areas

— Pricrity areas will be coordmnated 1o align with fulung new

projects and with key areas that will enhancs e USEar jOurndy
and overall active transport network across the mumicipality.
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Creating a
Signage Plan

Start by creating a conceptual and schematic plan
and sketch out the location of signs you think you
may need. Building this holistic picture of the site
will help you gain an understanding of costs and
will enable you to prioritise your signage needs.

1.
Gathering of Key Information

— An aerial image or map of the erdire site ata
sufficient scale to locate signs accurately.

— Digital photos of existing sigrs and proposed
lacations far naw signs ta halp when locating and
installing signs.

— Anungerstanging of the visitors” neaos and what
they will be experigncing.

— An undarstanding of all the facilities and
destinaton s withn the site
An audit of all existing sigrage veathin the sile,
Record their lacation, aaentation, type, content and
corsider recarding thair age and condition.

— Caopies of tha Sigraga Typclogy Overvevw

= This guigeline to refer to the wayfinding principles
and other reference materials

Conduct a signage audit

— Bagin by mapping out all existing signage on the

acrial image/map, using an arrow to indicate the
directon they face, and giving each sign a reterenge
ke, Pr-;.;u-"-,,l ustes tha location, onantation,
diménsions and condition of each aign. Take digita
photas of gach Sign cuning the Site WsL, a3 iis an
imporiant way of recording relevant information
Bacord all the signs at thea site in a signage audit
spréadsbadt, using tha comesponding reférenca
riumber marked on your map

3.

Develop the new signage
inventory

Using all the factors yau have considerad and the
guigelines outhned in this gocument, select the
signage fram the catalogue that will achieve the
stated objective for thee site.

Igemity shortialls and oppartunities for
corschdation, as well as possibilies (o update

damaged or aut of date information on signs.

Make the necessary changes 1o your serial image/
map to include the addiional signage and indicate
HIQIM;}E 1o be removed (it may e aasier 10 a0 this an
a separate map). You may noed 10 visit the location
of the proposed signage to record the relevant
information and take photos

Recerd in messaging schedule spreadsheet the mew
signs 1o be installed with their propesed content and
whather the existing signs are to be removed or are
BLAYIng If [H:-I.I;:L"'

With extensive signage changes. it is advised to
obtain the serices of a signage consuitant

4.,
Consultation

It is impaortant to angage with key stakeholdars within
the Council departments including but not limited ta

— Commurity Develgpment Recongiliabion
The Marketing and Partngrahip

— Palicy and Place

= |ndrastructure and Enq:ni—-e_r 1797

— Enginearing and Dasign

= Parks Manager
Public Health

— Asset Managament

5.
Documentation

At the end of the process you should have two
documents:

— Asne plan showing the proposed location of al
sgns claarly kocated and coded. Keep annatahions
on plans simple and clear. Create a system that
works for you and athers who may have to interprat
the plan in the futura

— A corresponding signage messaging schedula.
This document will contain all the relevant signage
indgrmation ingluding the proposed sign code and
type. Include an audil of easting sgnage, its age,

atate and rélevantcea

a3
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Signage
Approvals

To ensure a smooth approval
process, collate all the necessary
information and documentation,
including cost estimates.

The Landscape Architect within
Policy and Place will coordinate
the application process for new
and replacement of Council
signage. All signage will need to be
approved by both the Marketing
and Partnership and Infrastructure
Departments using the process
outlined.

All signage on Crown land will need
principal approval.

84

Application

Once e signage plan and tha content for each sign have baen
prepared, this information must be provided W Ma'k&[mg and
Commurscations for review and approval.

Review

The Marketing and Parinerships review will focus on the signage
content t ensura that tha mformation and namas are carrec! and
thatl the principles and guidance provided in this plan has been
fallowad, The Infrastructure & Emaranment reveew will facus an
the signage plan 1o ensure that each sign 18 appropnately located
(e visble, doesn create & physical barnar

The Policy and Place landscape architect s the signage
coordinator, and thair role nvglvas coordinating and seaking
wedioe from the olher Councid departmants. In summary, but not

limitad 1o, the signage coordinator should be liaising with th
fallewaing departmant:

Community Development Advisor, Reconciliation

reveiwy signage and check that Bridya Elders have approved
ggnaga acknowledgment of Country and ary interpratation
about Country and Ancestral Stories has been developed in
collsboration weth the Tradtionsl Owners. Please note signage
has been designed sa that they can be updated as The Eldars
approve Moongar names.

The Marketing and Partnership review will focus on the
mgnage contant 10 engure that the infgrmation and names arg
correct and that this plan's design principles and guidelines have
been followed

Policy and Place review of the signage information and
placemant ta ensure tha correct sign 15 salected and that it
enhances the visitor's experience at the town centres, parks and
surrtgunding arsas

Infrastructure and Engineering will focus on the signaga plan
ta ensure that each sign is appropriately located (Le. visiole, does
raat create a physical barrier erc).

Enginearing Dasign will reviaw from a construction parspective
L. will the sign conilict with senaces, does the sign need
engiraerning, will thers need 10 be rathic managament during
inatallations, 4o any stakeholders need W0 be notified ana are
there any tuture works n the areas that will damage the sign eic

The Manager of Parks will review from an adset and
fhaintananca perspective. In acdition, they will advise if they ara
too close to trees of if an arborist is reguired

Senior Publc Health Officer will ensuri that the advartising
content on bus shelters aligns with the City's policies, plans and
strategies including prohibiting "unhealthy adverising’. The
oftcer will haise closely with the Infrastructure and Engineenng
taam who manages the Bus Sheher Contract for the City,

Assel Management will oe notified 50 that the sign can be
added to the asset database

The signage coordinator will refer 1o the following departments
for advice when the signags is located withirn:

Heritage

— Praposed new signage 10 heritage buildings will reguire
approval from Heritage Specialists in Planning Assossments
and may need to be undersiood in context of any
conservalion management plans or hertaga interpratation
plans/stratagies and thar recommaeandations

Approvals

If signage location falls under Crown land, a development
application with DPLH must be obtained. Where possitle locate
council signagea on council land

— I a D is required (a Development Application for external
signage) ensure DA documentation is ready for approval and
obtan owner's consant from City Proparties

Departments for advice

A road
reserve

Community Development Advisor,
Reconciliation

Policy and Place

Infrastructure and Engineering
Engineering Design

Manager of Parks

Public Health Officer

The department responsible

for the site or building

Building and Asset Management

OO0 0000

OO0 0

<I>NI <
0000000

00000000

Path or Park or Town Building Bus stop
cycle path open Centre
space

v
o
©
©
v
>
o
2
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Signage
Production

Preferred suppliers will require
detailed instructions and all relevant

documentation to fulfill the package of
signs in a timely and efficient manner.

Engage with signage
supplier/fabricator

Finding a sutakle signags supplier/labricator s an impartant first

slep in the |.‘-I:!u;!.u..l'|;5-|. procass
— Contact your preferred supolier or fabricator.

— Communicate your reeds using your sign schedule as &
guide

— Ensuré your suppher understands your needs, imings and
gelwveratles

aka sure you feal confidaent that they can Sardace your
nibéda
Key information you will require from them
A quote to undertake the progduction and installation of you
signage package

— A program o undarake the work,

Finished artwork

Whan you arg ready 10 commancs the prodecton of your Signago

package:

Providie all the relevant files, emplates and documentation o

thi supplianfabncatar

— Pravide digial photos of proposed lecations to help with

ahit] I|r1g‘; ared DCATING E1gn s

— Ensura all finished artwork has been checked internally by at
east two people

— Ensurane suppher/tabricator provides tast prnts of tha
fimishad art griar 1o production commancing.

— Fabricators should provide shop drawings for all signs
especially unigue or bespoke elements prior to fabrication

Specifications

Ensure exagt printing speciticalions and matanal requiraments
have baan arganised.

— Agiamond grade vinyl film can be used 1o allow for
niormation reveasled as white to be reflective in low ight
araas wharna a bicyela or car hght may be tha only sourca of
ght leg. Suburb Identification signs)

— All outdasr 2ignage should have & ¢lesr UV and protective

coaling (satn) that m gratfit f vendalism resigtant

Inspections

During production it is advised that an inspection of the signage
elements showd be undertaken to 2nsure the suta oility of the
production process, linishas and constructon detaiing

Proprietary Items

There ara a number of proprietary items recemmended within
the facility Signage famiby

Thr‘}' have been chosen Bs an ntegratad, bast i, ready 1o Qo
optian for cartain signage options and have been dentifiod as
eftective and axpadient w implemant

The guidelines provide the general requirements 48 these lems
can be sourced through muliple supphers and may vary shghtly
from product 1@ product. Retar to the suppliers specifications for
materials, finishes, preparation of art work, 3e1-outs, ingtallatan

ang warrgniies,

You may ba requirad to rétar 1o a structural anginear if you ans
attaching haavy ingéms o bulddings.

a3
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Planning for
Open Spaces

Before deciding what signage to
use for open spaces, it is important
to consider the size, purpose

and location of the open space

to determine the appropriate
identification signage.

This matrix should only be used

as starting point and is only the
minimum required signage. Certain
locations may require more or less
signs as this is a situational and
flexible module.

* M1 ey Blgn yiis BE1E0 neadi 10 Be wiad Wilhen 4 sils.
This st shows the poasibdity for what signs may be ssed

. Who is the Open Identification Directional Regulatory
b n and facilities A ssibilit . . "
Open Space Type Function and Taciiitle S ity Space for? Signage Signage Signage
District Park Greater than Recreational, facilities (BBQ, furniture, shade Accessible by public Individuals, groups, I, 1Dz PDR1, PDR3 RG1, RG2
5 hectares structures, playgrounds), toilets, informaly/ transport and has car families and
formal sports areas/ffacilities and Landscaped parking. Pedestrian communities
areas and cycleways
MNeighbourhood Park UptoB Serves a cluster of suburbs. Playground Accessible 10 bus Individuals, groups, D2 PDR1, PDR2 RG1, RG2
hectares facilities toilets, picnic and visitor tacilities. routes, limited parking families and
Sports field, tormal and informal recreational areas. Pedestrian and communities
areas. cycleways
Local Park 05-3 Serves a cluster of suburbs. Landscaping, On street parking Individuals, groups 102 RG1
heclares natural shade, park benches and playground. and families
Pocket Park 0.25 =1 Local area - 5 minute walk from most Individuals, groups 102 RG1
hectare households. Seating, informal play/play and families
equipment and passive recreational areas
Linear Park/ Drainage function, can also be pathways Individuals PDR2, PDR3
Drainage Reserve for pedestrians and cyclists. Basic exercise
equipment
Matural Areas Mo size Biodiversity and landscape values. Passive Individuals groups PDR1, PDR3 RG1, RG2
(Council Owned) criteria retraction infrastructure, picnic facilities and and families

playgrounds
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Planning Signage
& Locations

Signage location and size should be considered carefully
in the planning process to aid site navigation by users of
all abilities.

1.
Entry
Identification
During every journey a user will come to a point where Dirsctory
they need to decide on the next direction for their

journey. This is called a decision point.

A good wayfinding system should indicate, at every
decision point, where to go next to reach the destination.

Pedestrians Cyclists

Egy placement grinciples foar padaestrian Cyelists needs should be considarad whan

Sighage. fautE planning. 1o dentify the typas of 5igns

a8

kMapped plinths with S00m maps shoud ba
plaged at kisy decision points or high waffic
rowtes (i, Transit hubs, central market,
retail precincts, etc).

Mupped plinths should be placed s
Fitérvals that provide an overap with other
corresponding maps.

Kudti-direchisral sgnaga should be

provided at ey roate decision paints

— Consistent and predictaiole placemant of all

signage 1o build assurance for users

= Co-locate signs to edst ng strael

infrastructure where possible to mitigate
wisgial and physical clutter

— Use appropriate scaked signage where

Space 15 anissud ivg surfade grapmcs, co-

lacated pangls!

required sno whers they shauld be located

Cyelists genarally prafer nol 1o stop, arg
waveling at fagter speads and néadd 10 Maka
decizions quickar than a pedestnan
These lnctors mform the placemenl, Lype, see
and amouwnt of nfarmaton displayed on Gychat
sigrags inchuding:
Larger text 5128 and direchanal arrow
— Colow blue as a disunct cyclist identifier
— Time and distance information
Dverly simphfied maps 1o dlgirate
upcaming changes in the route or complex
Int&Ers&Cuons.
On trafhe lights ar intarsections whare
cyclist rmight be required 1o staop and wait,
thisy can benafit fram surface graphics witk
directional nicrmatian,

Bike roules identiication signa

— Siting signage o allow cyclists ample time

far decigion making at spesd This could
take the lorm of med-block drectional

sgnage placad bafora arriving at an

intgrsoction

2.

Decision Point

D

iractignal

2.
Decision
Point

Diractianal

3.
Destination

idantification
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Principles
of Placement

To aid accessibility and legibility for users of all
abilities it is important to consider the following

Identify the areas where signage is
needed

Consider the fellowing:

Where veould people need infarmation? (e, whaere are the logical
nformatiaon or JECISIIN DOINTS On peoD &S joUmMEy past ar through the
sita? Or through the public space?).

Whare would people expect information? (People axpect 10 see signs
in busy areas, aspacally those with a kot of foot trafhic, e.g. major
intersections and local attractions).

Wil the key audience for the sign be people on lool, by bike ar by
miator wehicie? This affects the spead at which the signs will be
viewed and by axtansion where the sign should ba located.

Hoay wouald tha sign = and the infarmation it supplies = ralata to othar
signs nearby? lLe. exsting signs and/for others being instalied at the
same timel. Froviding 100 much signage can be confusing for peapla.

Find the best location in those areas

Identify & position for the sign that will mean it is;

= Obwigus 1o the sudience and has & high visual impact but does ol
dominate the surrgunding area.

— Freeo of visual obstruction for the sight-lines of your audience {e.g. for
a mgn with pedestrians as the audience, make sure that there it can
glearty be read from the nearby footpath)

— As clear as possible of unralated signage (absolete or radundant
Council signage should be removed, but other signage &.g. local
pbusiness etc, may sull be present) that may detract from the
information provided or lead to confusion.

— Situatad at appropriate heights and lecations 1o allow for users of
waryirg abilities 1 approadch and frealy navigate to and argund the
signage in some cases shight changes 1o the dnéntation may help
avgid creating an obstacle withoul campramiging the wsibility of the
signl.

— Ag clear as possible of physical cbstructions like overhanging
wegatation and street furnitura.

Factors to consider

— Signage near pedastrian crogsings and traffic lights nedd additional
sonsiderationg 1o sight lines, pedestrian clearancea, utiity locations,
wheelchair access, etc

— Any signape installation near traffic and signals noed considerations
for risk to vehicles and crash mpacts, Refer 1o Waln Roads guidelines
tor siting of signs. setbacks and frangible construction. Frangitle
supports should be avosded where secondary accidents involving the
impacting wehicle or dislodged pole and sign are significant. This is
particularly redavant in erban areas whers padestnans may be sifuck
by falling peaces

— Flags and fingerboards should be mounted a1 2.4m 10 ensure
pedestrians and mainlenance crew salety. Larger text sire should be
used for this typalogies.

= Locate signage in a position with good passive surveillance 1o reduce
the risk of vandalism.

— Position inwell-it areas.
Consider how tha placemant of signs does not detract from views,
heritage buldngs, cultural landscapes etc

— #Avoid placing signs in turf areas to avoid damage from routine
mainlanance, Le, lawn mowers ele

Determine signage's best orientation

The grientation and position of the sign should be based on the
conditions at each site (a.g. path wadth, lighting, location of streat
furniture #c.) and the pradominant direction(s) 81 which the sIgn
would be approached, As axplained above, slight changes o the
orientation of the sign may help avoid creating an abatacle without
Sompremising the visibility of the sgn.

Factors to consider to optimise accessibility

— Posgition signs free of wisual obstructions and in oplimum sight
lines that ara frea (0 access by 1001, wheaelchar ar mobality
scooter

= Place wayhnding signagé consistently at decision points to
provide assurance 1o users.

— Ower signing can be confusing and discouraging for users.
Ramave obsalate or redundant signage that may be misleading

— An apprapriately sited sign should be obvious but not dominant.

Plinths

Place perpendicular
1o user's sight and
line of movemeant

Clearance

Clear zone around
infarmation signage
should be minimum
1400mm radius

Flags

Al decisign points in
intarsections, parpendicular
to user's sight and line of
mgyemeant on the man
Fowile.

Fingerboards

An decision points in
intarsections, paralled to
user's line of movement
towards destinations

Active Transport Signage

Advance Directional Signage

for on-road bike lanes should be
posinonad 35-50 metras from
intersections. This distance is
considersd apprapriate for a
cyclist raveling at up to 30km/hr.

a9
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Principles
of Placement

NOTES

Al imessurements are in
maflirmetres.

The following are best practice examples
of signage set-backs from kerb and/or
street furniture, however this might not
always be possible as signs would impede
the continuous path of travel on narrower
footpaths.

Flags/Fingerboards Flags/Fingerboards

20
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The User
Journey

The Methodology of signage is to provide
sufficient information at each stage of
the user's journey. An understanding of
all interactions between the user and the
space is crucial to design a successful
wayfinding system.

= I

r—
Pedestrian Journay
1. 2. 3. 4, B.
i Arrival Key Decision Point Decision Point / Reassurance Decision Paint Destination
Public Transport or L
. - - . indi i i - ;
Vehicle Journey Gateway Sign P JmaryWayfmdmg Sfmnda y Wayfinding Tertiary Wayfinding ldc_am- ication Sign
Fiouoll Bomrd Site ldentification Site identification Duractional information Facility identification
wEUnenErang - Directanal information Dwectary / Facility Information
Site Identificatior q;" % Basi T NPT P Beagulatory infarmation
Promational Advertising 5 o ainaia deia sl LY TR
=1 Hegulatory infarmation
o
&
N 2
Street Identification =
Coungil Brand >
Strael Mama
Continue to

Pedestrian Journey

2. 3.
Identification / Destination:
Decision Point Car Park Entry

Facility ldentification / Directional
Wahicular Dirsctional information

1o key Facilities

91
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Activity Centre
Placement Scenario

The following diagram represents a
typical scenario and provides a visual
guide of signage typologies and
placement in-situ when creating a
signage plan.

= B

. MUSEUM
. , LIBRARY

g2
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Open Space
Placement Scenario

The following diagram represents a
typical scenario and provides a visual
guide of signage typologies and
placement in-situ when creating a
signage plan.

1]
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Type

Location + Land holding

Primary and
Secondary City
Gateway
Artwork

Green Street and
Scarborough Beach Road
Intersection.

Blue highlighted section is
an Other Regional Road
reserve.

Opportunity to locate
piece in the median
(Yellow) or the south east
cormer of public open
space (Green) which are
under CoV management.

Proposed
Secondary City
Gateway

Green Street and London
Street Intersection.

Blue highlighted section is
Other Regional Road
Reserve.

Location of the gateway
{yellow) may require
approval from the DPLH.

| Images

Proposed
Primary City
Gateway

Green Street, Walcott
Street and Charles Street
Intersection.

Blue highlighted section on
Green/Walcott Street is
Other Regional Road
Reserve. Location of the
gateway (yellow) may
require approval from the
DPLH.

Charles street is reserved
as a planning control area.
Approval from Main Roads
is required.

Primary and
Secondary City
Gateway
Artwork

Walcott and Fitzgerald
Street intersection.

Blue highlighted section is
Other Regional Road
Reserve.

Locations of the gateway
(yellow or green} may
require approval from the
DPLH.

12
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“ Primary and Walcott and Beaufort
Secondary City | Street Intersection.
Gateway
Artwork/ Blue highlighted section is
Proposed Other Regional Road
Town Centre Reserve,

Gateway
Location of the gateway
(yellow) may require
approval from the DPLH.

477 Primary and Guilford Road and East
Secondary City | Parade Intersection.
Gateway
Artwork/ Red highlighted in Primary
Proposed Regional Road Reserve.
Primary City Main Roads approval is
Gateway required.

This should be artwork so
not to compete with the
excessive number of
billboards located on the
intersection.

18 Proposed Guilford Road and Stanley
Primary City Street intersection,
Gateway

Red highlighted in Primary
Regional Road Reserve.
Main Roads approval is
required.

?/. Primary and Beaufort Street and
Secondary City | Newcastle Streat
Gateway Intersection.

Artwork/
Proposed
Secondary City
Gateway

13
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14

“ Proposed William Street and
Town centre Newcastle Street
gateway/ intersection
Proposed
Secondary City | Blue highlighted section is
Gateway Other Regional Road
Reserve.
Locations of the gateway
(yellow or green} may
require approval from the
DPLH.
| | Proposed Fitzgerald Street and
Secondary City | Newcastle Street
Gateway intersection.
Blue highlighted section is
Other Regional Road
Reserve.
Locations of the gateway
(yellow or green) may
require approval from the
DPLH.
13 Proposed Newcastle Street and
pnmary City Charles Street intersection.
Gateway

Red highlighted in Primary
Regional Road Reserve.
Main Roads approval is
required,
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G Primary and Leederville parade,
Secondary City | Drummond Place, Cleaver
Gateway Street and Old Aberdeen
Artwork/ Street intersection.
Proposed
Primary City Red highlighted in Primary
Gateway Regional Road Reserve.

Main Roads approval is
required.

'/6 Proposed Leederville Parade and
Primary City Loftus Street Intersection.
Gateway/Town
Centre Red highlighted in Primary
Gateway and Regional Road Reserve.
Landmark Main Roads approval Is
Artwork required.

Opportunity.

Blue highlighted section is
Other Regional Road
Reserve. May require
approval from the DPLH,

15
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16

Proposed

16/7 Leederville Parade and
Primary City Vincent Street intersection
Gateway/prim | (freeway exit/entrance).
ary and
Secondary City | Red highlighted in Primary
Gateway Regional Road Reserve.
Artwork
Opportunity. Blue highlighted section is

Other Regional Road
Reserve. May require
approval from the DPLH.

8 | Primary and Powis Street, Brady Street
secondary City | and Anzac Road
Gateway intersection.

Artwork

Opportunity Red highlighted in Primary
Regional Road Reserve
Main Roads approval is
required,
Opportunity to enhance
the undercarriage of the
bridge. This is a Main
Roads asset and will
require main Rads
approval.

A Town centre Kalgoorlie Street and
gateway and Scarborough Beach Road
landmark intersection.
artwork
opportunity. Opportunity to enhance

the bridge as the key entry
statement.
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[ Town centre Anzac Road and Oxford
gateway and Street Intersection.
landmark
artwork
opportunity,

D Town centre Bourke Street and Oxford
gateway and Street intersection.
landmark
artwork
opportunity.

E Town centre Newcastle Street and
gateway and Oxford Street Intersection
landmark (Village Square median).
artwork
opportunity.

[}
' L

17
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18

Proposed town | Loftus Street and

centre Newcastle Street

gateway Intersection.
Blue highlighted section is
Other Regional Road
Reserve. May require
approval from the DPLH.

Town centre Newcastle Street and

gateway and Cleaver Street

landmark Intersection.

artwork

opportunities. | There are a number of
services located within the
green option. Investigation
will need to be undertaken
regarding whether a
structure can be placed
near these. One may be a
canduit allowing for a
lighting element for the
piece.

Proposed Loftus Street and

Town Centre Newcastle Street

Gateways intersection.

Blue highlighted section is
Other Regional Road
Reserve. May require
approval from the DPLH.

Item 5.4- Attachment 1

Page 106



COUNCIL BRIEFING

8 NOVEMBER 2022

1 Proposed Fitzgerald Street and
Town Centre Vincent Street
Gateways intersection
Blue highlighted section is
Other Regional Road
Reserve. May require
approval from the DPLH.
L Primary and Fitzgerald Street and
secondary city | Grosvenor Road
gateway Intersection
artwork
opportunities. | Blue highlighted section is
Other Regional Road
Reserve. May require
approval from the DPLH,
M Primary and Fitzgerald Street and Burt
secondary city | Street Intersection.
gateway
artwork Blue highlighted section is
opportunities. | Other Regional Road
Reserve. May require
approval from the DPLH.
Potential to use existing
banner poles
I Proposed town | Daphne Street, Angove
centre Street and Albert Street
gateway intersection.

19

Item 5.4- Attachment 1

Page 107



COUNCIL BRIEFING

8 NOVEMBER 2022

20

Primary and
secondary city
gateway
artwork
opportunities.

View Street and Leake
Street intersection
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Primary and William Street and

secondary city | Brisbane Street

gateway Intersection.

artwork

opportunities. | Blue highlighted section is
Other Regional Road
Reserve. May require
approval from the DPLH.

Primary and William Street and Bulwer

secondary city | Street intersection

gateway

artwork Blue highlighted section is

opportunities. | Other Regional Road

Reserve. May require
approval from the DPLH,

21
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22

Primary and Beaufort Street and

secondary city | Lincoln Street

gateway intersection

artwork

opportunities. | Blue highlighted section is
Other Regional Road
Reserve. May require
approval from the DPLH.

Proposed town | Beaufort Street and

centre Vincent Street

gateway intersection.
Blue highlighted section is
Other Regional Road
Reserve. May require
approval from the DPLH.

Primary and Summers Street and West

secondary city | Parade Reserve.

gateway

artwork PTA land, permission is

opportunities. | likely to be required
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Primary and
secondary city
gateway
artwork
opportunities.

East Perth Power station
site

Land tenure will need to
be determined,

23
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CITY OF VINCENT ASPECT Studios
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VINCENT

WAYFINDING SIGNAGE PLAN

Executive Summary
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WHAT IS WAYFINDING?

Wayfinding can be defined as spatial problem
solving. It is knowing where you are in the public
realm environment, knowing where your desired
destination is and knowing how to get there from

your present location

00 &
000 ¥

00{l10ff{oo
CITY OF VINCENT

Town Centres Town_CerPtre
of transport Destination

00{00)0{00

| oottt ——

Wayfinding can include physical elements such as

urban design, architecture, landmarks, lighting,
footpaths, landscaping and signage. These elements
work together to define paths and identify key
decision points, while aiming to improve and User mode
enhance people’s experiences as they move from

place to place.

WHY DO A WAYFINDING
SIGNAGE PLAN?

The Wayfinding Signage Plan is a resource for City
of Vincent staff responsible for aspects of wayfinding
and signage systems. These staff may work in

areas as diverse as health, economic development,
landscape architecture, strategic planning, waste and
transport planning etc.

For many, responsibility for wayfinding and signs
might be an occasional part of their work, rather than
their primary focus. The plan is to guide the process
relating to commissioning, planni'\g, de&gning,
fabricating, locating and installing directional and
informative signs in public areas. It ensures that
everyone at Vincent works as a team for the best

possible outcomes

Good wayfinding requires teamwork

2
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INFORMING STRATEGIES
& PLANS

The following strategic documents and plans identify
a need for improved wayfinding in Vincent:

The 2022/23 Corporate Business Plan includes
the development of a Wayfinding Signage

Plan as an important action related to the
Accessible City. This plan will assist Vincent with
its objective to be a leader in making the public
realm safe, easy, environmentally friendly and
enjoyable to get around.

The Accessible City Strategy (ACS)
2020-2030 recognises the current lack of
directional signage and wayfinding across
Vincent as a barrier for those wanting to choose
active transport modes as their primary way of
getting around to enjoy all that Vincent has to
offer.

The Wayfinding Signage Plan directly relates

to the ACS, action 1.1.3, which outlines the
requirements to develop and implement a
consistent wayfinding and signage strategy
across the City which considers pedestrian
transport modes, cycling, and parking, providing
relevant localised details for each centre and
corridor.

The Public Health Plan 2020-2025 recognises
under action 10.1, the need to develop a
wayfinding strategy to improve the walkability
of the City. As well-designed places and
infrastructure promoting active transport will
support community health and wellbeing.

»_ _F
d =%
STRATEGIC COMMUNITY CORPORATE BUSINESS } ANNUAL } ANNUAL
PLAN PLAN BUDGET REPORT
INFORMING STRATEGIES & PLANS
P &
ACCESSIBLECITY B Plan
STRATEGY 8 o
2020 - 2030
WAYFINDING SIGNAGE PLAN
PHASE ONE PHASE TWO PHASE THREE PHASE ONE
OPPORTUNITIES, ’ DRAFT WAYFINDING } FINAL WAYFINDING } IMPLEMENTATION PLAN
CONSTRAINTS & GAPS SIGNAGE PLAN SIGNAGE PLAN AND
(ANALYSIS REPORT) GUIDELINES

INTEGRATED PLANNING AND REPORTING FRAMEWORK
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VINCENT STRATEGIC COMMUNITY PLAN
& REASONS WHY WE ARE DOING
WAYFINDING

NGO ®@® et 93

ENHANGED ACCESSIBLE THRIVING SENSITIVE INNOVATIVE &
ENVIRONMENT CITY PLAGES DESIGN ACCOUNTABLE

Environmental Benefits Transport Benefits: Social and Community Benefits: Economic Benefits: Urban Design Benefits: Administrative Benefits:

» The promotion of active * Improves the legibility and * A better-connected * Promotes the town centres as * Reduces visual clutter and » Efficiencies in the delivery
transport reduces car use accessibility for pedestrians community. destinations to spend tme. removal of signs that are no of all signage infrastructure
and associate environmental and cyclists by connecting * Promotes walking and cycling * Providing signage for tourists longer required. throughout the City.
problems, them to town centres, parks which has positive community and local visitors will benefit *+ Messaging is incorporated into

and reserves, key destinations health outcomes. local businesses as people may one sign rather than many.

and public transport. + Glancing at directional signage stay longer. * Increased legibility across the

* Promotes walking and cycling is a safer practice then using public realm.

as an easy transport mode. your phone when walking or * Pedestrian-friendly streets
cycling. (As looking at your that are safe, comfortable and
phone while walking /cycling pleasant.
poses its own risks of tripping * An increased sense of place.
or not being aware of who is * Celebration of culture and
around you). heritage.
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EXISTING SIGNAGE
REVIEW

Vincent recognises wayfinding is a critical component
of the legibility of a place, helping to determine how
people move through spaces.

THE LOFTUS CENTRE
el G NS

The adjacent high level Vincent signage audit

highlights:

e There is no evidence of an easily-recognisable
city-wide signage style.

e Multiple, varied signage types contribute to
a strong sense of visual clutter and decrease
legibility of place.

* Signage is challenging to read due to
inaccessible text sizes, information overload and
poor placement.

* There is a lack of signage to promoting active
transport modes.

® There is a lack of maps directing visitors to nearby
key destinations or town centres.

¢ Existing and future public art has the potential to
be utilised as a part of the wayfinding strategy.

NO SMOKING

NO VAPING

IN ANY PART OF
THIS FACILITY

s

REGULATORY SIGNAGE (Non-wayfinding signs should be placed with consideration to the

———— g .

rest of the pulic realm)

High-level signage audit

5
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GOOD WAYFINDING
DECLUTTERS THE PUBLIC REALM
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WHAT MAKES A GOOD
WAYFINDING SIGN?

When assessing Vincent’s existing signage, it is important to ask:

Connected s the signage location contributing to the wayfinding
network to promote walking and cycling between town centres and key
destinations?

Easy to understand s the signage adding value to the visitor's
experience?

Accessible s the signage welcoming to all members of the community,
visitors and abilities?

Identity and Sense of Place Is the signage consistent across Vincent,
and does it add to the unique Town Centre identities?

Creates reasons to revisit Does the signage provide reasons to
explore Vincent and encourage tourism?

Low maintenance |s the signage robust, easy to manufacture and
maintain?

Flexible Does the sign allow for future updates, easy maintenance or
repairs?

Safety Is the signage located in a logical position? Are pedestrians
safe from vehicle traffic? Is the sign situated in a well-lit area with good
social surveillance?

VINCENT SIGNAGE - Outside the Library

(LOFTUS COMMUNITY CENTRENN
¢ CHILD HEALTH CENTREIN

¢ LOFTUS RECREATION CENTRENN
( GYMNASTICS wAIR

C AUST INST OF PERSONAL TRAINERS

Connected
. Easy to understand
Accessible

4 Identity

‘Z Creates reasons to revisit
Low maintenance
Flexible

Safety

GENERAL COMMENTS

¢ The Vincent sign is in a garden bed outside the library and caters
for vehicles driving on one side and pedestrians on the other.

* The small text would be difficult to read for people in cars, and
there are limited direction for pedestrians.

e This is a standalone sign and not part of a wayfinding system. There
is no information promoting that the Leederville town centre is
nearby.

* The sign’s information has been updated, which is distracting and
doesn’t add value to the presentation of the place.

¢ Including arrows, distances and correct text size would provide
better wayfinding.

FREMANTLE SIGNAGE - Opposite the markets

Connected
Easy to understand
Accessible

Identity

Creates reasons to revisit
Low maintenance

Flexible

Safety

GENERAL COMMENTS

e This sign in Fremantle is part of a larger wayfinding strategy to
encourage pedestrians to explore the City and surrounding area.

e It tells directional information and has a map showcasing key
destinations and promoting active transport.

* The unique characteristics of Fremantle inspired the bright and
colourful colour palette.

¢ Artwork from local Noongar artist Peter Farmer has been
integrated into the lower panels of the signage suite - testimony
to the rich indigenous culture and artwork found in Fremantle.

¢ The sign is positioned in a safe location for pedestrians to
comfortably access the information.
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GOOD WAYFINDING
SUPPORTS THE
COMMUNITY & VISITORS

The park

The Vincent community and visitors are diverse and
important to the success of our public realm. People \ . :
re:uire signage that is consistenF:, reliable, inclusif/)e Wow the nex,t 7 ' is just around
and accessible. The Wayfinding Signage Plan ensures town centre is | ' Should we ; the corner!
signage is easy to recognise and use to help people so close! - walk via - The arrow says V NS
5 . Hyde Park? E° 50m to the pub- '

s o lic toilets..

phew!

to find their way.

orhectedd

I didn’t know
- Kaya means
Hello!

Good wayfinding understands the different users

The next bus
stop is around
the corner, lets

walk to that!
The library is { This path is right
near a park. near the Wetland

Let’s eat our Heritage Trail...

5 Adventure time!

me where to
park my car lunch on the A
way! =1 “

next time!
PPt iesisies. ,,/ IV

el ST

The maps shows

RN

-~
-~

7
2.
Ml drtiitir?

N
™

Good wayfinding understands people and place
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BENCHMARKING - GLOBAL, NATIONAL & LOCAL WAYFINDING EXAMPLES

LONDON CITY SYDNEY CITY HOBART CITY ADELAIDE HILLS PERTH CITY FREMANTLE CITY ALBANY, WA

GLOBAL NATIONAL LOCAL

WAYFINDING 1S A STANDARD PRACTICE

The primary purpose of every wayfinding plan is to provide safe
passage for pedestrians, cyclists and vehicles through an urban area
A well-designed city wayfinding system instantly makes a destination
more accessible, and it is a standard practice from larger international
cities to smaller local examples.
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BENCHMARKING - CITY OF PERTH
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CLIENT - City of Perth

DESIGNER - Aspect Studios

YEAR - 2021

KEY TAKEWAYS
The City of Perth’s wayfinding signage strategy is similar to Vincent’s, as it
creates a seamless public realm and encourages active transport across the

boundaries. In short, wayfinding signage plan similarities include:

* The public realm is decluttered from old signs;

¢ Similar fonts have been used and the red branding compliments Vincent's
William Street Town Centre signage which creates visual continuity;

e Key destinations are showcased so that visitors explore the City;

¢ Maps, directional arrows, distances and QR codes have been used; and

¢ The inclusion of Noongar artwork and acknowledgement of Country.

Pedestrian Mall
Barrack Street

Supreme Court
Gardens #t &

Barrack Street Jetty &

WA Museum
Boola Bardip

Perth Cultural Centre
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BENCHMARKING - CITY OF FREMANTLE

e .

e e S Wi Suad

CLIENT - City of Fremantle

DESIGNER - Arterial
YEAR - 2018

KEY TAKEWAYS

The vision for the Fremantle Wayfinding Project is for visitors, residents
and workers will move between Fremantle’s varying destinations,
attractions and points of interest with confidence and ease and will
arrive at their destination knowing where they are, how far they have
travelled and where they will venture to next. Throughout their journey
they will learn about Fremantle, experience the unique identity of its

varying precincts and linger in the unique spaces they find themselves
within, all the while maintaining a strong awareness of their location and
surroundings.

In short, wayfinding signage plan similarities include:

¢ The public realm is decluttered from old signs;

¢ Key destinations are showcased so that visitors explore the City;
* Maps, directional arrows and distances have been used; and

¢ The inclusion of Noongar artwork.

Bathers Beach

1"
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BENCHMARKING - COLOUR & IDENTITY

COLOUR & IDENTITY

Wayfinding does not have to be sign upon sign upon sign! Considered
colour changes can orient users and this is a well-established, simple
but effective tool for city navigation. Colour, when executed well, can
reflect a point of view, a sense of place and tell a story that connects
the community and visitors to where they are.

Riverbank. Adelaide Festival
Credit:Parallax Design

*
’

Waber Pay Pt
§ Paysround

S e
Gladstone, NSW
Credit: Dot Dash
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VINCENT SIGNAGE FUNCTIONAL TYPOLOGIES

PUBLIC OPEN SPACE

TOWN CENTRE (WILLIAM STREET)

Town Centre colours

ACTIVE TRANSPORT

FUNCTIONAL TYPOLOGIES

Town Centre catchments

GREEN - PUBLIC OPEN SPACE

BLUE - ACTIVE TRANSPORT (Aligns to PTA standard signage)
BLACK - VINCENT WIDE (to be used in unique circumstances
where no other typology is appropriate)

MOUNT HAWTHORN - DARK GREEN

PICKLE DISTRICT - YELLOW

WILLIAM STREET - RED (Ties in with the City of Perth’s signage)
NORTH PERTH - HOT PINK

MOUNT LAWLEY - ORANGE

LEEDERVILLE - PURPLE

WHY MAKE THE TOWN CENTRES DIFFERENT COLOURS?
This Wayfinding Signage Plan is a sophisticated mix of
customisation and standardisation. All the fonts, layouts and
messaging are the same style. Yet each town centre has a colour
change that aligns to the City’s branding. This is to showcase that
each town centre is unique, yet still Vincent specific. 13
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IMPLEMENTATION

THE WAYFINDING PROCESS

Plan & Design

Get informed by Visit the site Develop a
reading relevant and audit all signage plan
manuals, branding existing signage locating all signs
guidelines and ascertain needed and/or
and previously the current to be removed.
undertaken signage opportunities and

constraints of the
site or facility.

Prepare messaging
schedules including

key destinations
and locations, site
photos for signage

siting and templates

to provide finished
artwork for tender

and implementation.

©:-0:0:-0:0-

Have signage
costed.

Approvals

Forward draft to
relevant Council
department for
approval.

Implementation

Produce e

Prepare finished

artwork and detailed

signage location
plans to get signs
manufactured.

Get signage
installed by an
appropriately
qualified contractor.

Maintain

Regularly check
signage conditions
and maintain as
necessary or as part
of a maintenance

program.

14
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THE CURRENT VISITOR'S WAYFINDING EXPERIENCE
LEEDERVILLE TOWN CENTRE

EXISTING SCENARIO

A visitor to Leederville Town Centre arrives by train.
They don't know that the Loftus Recreation Centre is
a short walk away.

OUTCOME FOR THIS SCENARIO

The visitor goes shopping but then goes home. If
they knew there was a gym just around the corner
they may have stayed longer

No wayfinding signs at this key decision point
which would enhance the pedestrian journey.

>
.
.

There is no wayfinding signage to greet visitors H 3 The signage for the Loftus Centre is for people in
when you enter the Leederville Town Centre via (e cars and not along the direct path of pedestrian
the pedestrian ramp and Oxford Street. :E travel

:ﬁ NEWCASTLE STREET. CARR STREET

1 3 e

i

A visitor needs to walk down Oxford Street to
Vincent Street before they find a pedestrian
arrow, but there is no explanation.

The overwhelming signage doesn’t denote
distances or reference the Leederville Town
Centre,

Current wayfinding visitor experience

15
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THE FUTURE VISITOR'S WAYFINDING EXPERIENCE
LEEDERVILLE TOWN CENTRE

FUTURE SCENARIO a
A visitor to Leederville Town Centre :
arrives by train and is greeted by a
carefully crafted wayfinding strategy
that directs them seamlessly to the
next stage of their journey, promoting
key destinations and encouraging
active transport

OUTCOME FOR THIS SCENARIO
The visitor feels welcome, stays
longer and discovers reasons to revisit
the Leederville Town Centre and key
destinations. They also join the gym
and library and spend more time in
the town centre contributing to its
vibrancy.

Future wayfinding visitor experience d

16
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The visitor is directed to the heart of the
Leederville Town Centre.

The information plinth outlines key destinations.
The visitor sees the Loftus Recreation Centre and
the library are in close proximity.

The visitor is provided with an alternative route
and realises that Tafe is nearby.

@

The wisitor is provided with an alternative route
and realises that Leederville Oval is nearby.

The Ken Sealey landmark statue is an excellent
wayfinding tool as the visitors can remember
seeing it on the map.

They realise that they can go to either Loftus
Centre or Beatty Park for their workout

They make their way to Beatty Park noticing that

this is also a cycle route they could use in the
future.

They arrive at Beatty Park. Later they might head

down to the Pickle District to check out some
artwork.

17
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